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Mladá fronta DNES is the largest respectable national daily in the Czech Republic. Its readers 

are presented with current and quality news coverage, useful information, as well as relaxed 

reading in specialised supplements. Mladá fronta DNES is published daily in fourteen regional 

versions, for each region and Prague. Readers can also use its versions for PCs, tablets and 

smart phones. 

Mladá fronta DNES contains a fully-fledged magazine every day: 

Monday – ONA DNES, Tuesday – AUTO DNES, Wednesday – DOMA DNES, 

Thursday – Magazín DNES+TV, Friday – RODINA DNES, Saturday – VÍKEND DNES.

Lidové noviny is the oldest Czech daily still in circulation, established in 1893. 

It has permanently positioned itself as a quality national newspaper with a special focus on 

politics, business and culture. It is sought after by its readers every day for its comprehensive 

political and economic news coverage, proficient commentaries and opinions by top figures from 

the Czech Republic as well as abroad. Its regular everyday supplements and special magazines 

of Lidové noviny – the Friday’s attractive Pátek LN magazine or the exclusive lifestyle monthly 

Esprit magazine also enjoy high prestige.

The METRO daily is distributed FREE OF CHARGE every business day. With its unique focus, 

it allows easily targeting younger readers up to the age of thirty. In the XXL advertising 

combination – combining the 5plus2 weekly and the METRO daily – it thus offers larg impact on 

readers in the market - more than one milion readers.

The second publication in the group distributed free of charge is the 5plus2 weekly. Published 

on Fridays - it is the largest weekly in the whole Czech market. Its district editions offer a huge 

and, at the same time, very accurate targeting of your campaign down to the level of individual 

municipalities. The advertising XXL package combines the 5plus2 weekly with the daily METRO.

TÉMA is a separately sold weekly published by MAFRA, which eliminates the boundaries 

between news and current affairs magazines. It reports credibly, in a funny and intelligible 

manner. TÉMA offers great interviews with remarkable people, important economic and political 

information, true stories full of emotions and views into the life of high society. 

TÉMA is published weekly on Fridays.
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Structure of MF DNES and Lidové noviny Dailies

MF DNES is published in a single-book structure. It includes sections:
Home, Economy, World, Culture, Opinions and Interview, which introduces a Czech and international personality. 
And, regional news and the Sport section.
Readership: 513,000

Lidové noviny is a daily for educated readers. Established in 1893, this oldest Czech daily still in 
circulation positions itself today as a national newspaper with a special focus on politics, business, 
culture, science and education. Lidové noviny is published on weekdays in a convenient single-book 
structure.  Readership 189,000

It includes the following sections every day: Home, World, 
Culture, Opinions, Economy, Sport, TV Programme and a unique 

authors’ last page with special stories and topics.
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Thursday edition published with its usual 
Employment supplement.

In addition, the Saturday edition brings the 
Scene and Foreign Curiosity sections.

MF DNES is published daily 
with a fully-fledged magazine.

MONDAy Law and justice

TuESDAy Academy

WEDNESDAy Medicine

THuRSDAy Economy+, half-page Managers Movements

FRiDAy  Service LN, Friday LN magazine, national edition 

readership: 224,000

SATuRDAy  The edition contains three books, in addition to the 
main book, there is Orientation and Relax 

14 times a year, Lidové noviny with the inserted lifestyle magazine 
Esprit – national edition, the first Wednesday in a month

Each Friday 
Friday LN magazine

First Wednesday 
in a month 
Esprit magazine

Data source: Media project, Median STEM/MARK, Q2-3/2019

MONDAy  Ona DNES 
national edition, readership: 393,000

TuESDAy  Auto DNES 
national edition, readership: 181,000

WEDNESDAy  Doma DNES 
national edition, readership: 245,000

THuRSDAy  DNES+TV 
national edition, readership: 586,000

FRiDAy  Rodina DNES 
national edition, readership: 174,000

SATuRDAy  Víkend DNES 
national edition, readership: 385,000

A City Life magazine supplement is inserted in the daily 11 times a year, on last Friday of the month, in the Prague area.
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Regular weekly supplements:

MLADÁ FRONTA pondělí 18. 11. 2019 20 Kč

9 771210 116058
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MF DNES XXX/267
Předplatné 225 555 566
www.mfdnes.cz

Cena v zahraničí: Slovensko 1,29 € Navštivte náš zpravodajský
portál www.idnes.cz

Jean-Claude Juncker
předseda Evropské komise

Alexander Van der Bellen
rakouský prezident

Když si připomínáme výročí sameto-
vé revoluce, měli bychom si uvědo-
mit, čeho všeho jsme od té doby dosáh-
li, a poděkovat těm, kteří se o to zaslouži-
li. Lidem z někdejšího Československa vdě-
čí Evropa za mnohé. Podařilo se jim něco naprosto výjimečné-
ho. Dokázali světu, že změna nemusí být na úkor lidského živo-
ta, že je výsledkem snů a odhodlání. Když se Češi a Slováci
stejně sametově rozdělili, dali tím jasně najevo svou mírumilov-
nost. Výročí sametové revoluce by mělo být pro nás všechny
příležitostí, jak si připomenout naše společné vazby.

Vy, Češi, jste svou odvahou a láskou
ke svobodě vzdorovali diktátorskému
systému, založenému na zastrašová-
ní. Byli jsme fascinováni rychlou nenásil-
nou změnou systému k demokracii. A zvole-
ní Václava Havla za prezidenta na mně zanechalo hluboký do-
jem. Rád vzpomínám na otevření hranic mezi našimi dvěma ze-
měmi. Lidé, tak dlouho odděleni ostnatým drátem, mohli opět
najít cestu zpátky k sobě. Dnes i nadále prosazujeme zásady
a aspirace, které lidé v ulicích v roce 1989 bránili. Jsou to tkáně
našich společných evropských hodnot.

Ch
ceš vidět, kde byd-
lel Václav Havel?“
ptá se čtyřicetiletý
Pavel Adam své sed-
mileté dcery Amál-

ky na Národní třídě v Praze. Vrací
se akorát od památníku sametové
revoluce. „Demonstrovali jsme,

protože jsme tu nechtěli komunis-
ty a chtěli jsme svobodu. Lidi byli
zbiti za to, že řekli svůj názor,“ vy-
světluje sebevědomě malá školač-
ka.
Stejně jako tisíce lidí byli zapálit

svíčku a připomenout si třicet let
od pádu komunismu. „Je důležité
semmladé vzít a ukázat jim to. Od
starších lidí mohou slyšet, že se za
komunismu zas tak špatně nemě-
li,“ doplňuje ji otec Pavel Adam.
Je půl třetí odpoledne a dav lidí

vyráží pochodem na Albertov. Jde
po stejné trase jako před třiceti
lety, pořadatelé chtěli rekonstruo-
vat tehdejší události. „Na zem!
Lehni si na zem,“ sráží jeden z po-
licistů Veřejné bezpečnosti ve stej-
nokroji z osmdesátých let figuran-
ta k zemi. „Takhle to tenkrát bylo,
to je jenom jako,“ vysvětluje jed-
na z maminek své dceři.
„Nesmíme zapomenout na udá-

losti před třiceti lety. Historie uka-
zuje, že když se zapomene a bere

se vše jako samozřejmost, může
se stát, že se může plíživě vrátit
zpátky to, co nechceme,“ říká k
davu na Albertově z pódia předse-
da Rady vysokých škol Milan Po-
spíšil.
Zatímco jemu lidé tleskají, jiné u

památníku revoluce na Národní
třídě dav vypískává. Třeba premié-
ra Andreje Babiše, který přišel už
brzy ráno, Tomia Okamuru nebo
Václava Klause mladšího. Babiš
přesto v den revoluce promluvil

smířlivě a pokojně v Národním
muzeu. „Odvaha Václava Havla za
komunismu byla obdivuhodná, i
když názory na něj se různí. Navíc
jsem nebyl v listopadu 1989 v Čes-
koslovensku. Jak většina z vás ví,
byl jsem členem KSČ a nejsem na
to pyšný. Jak jsem mnohokrát
řekl, tak jsem nebyl tak statečný a
angažovaný jako Havel,“ pronesl
Babiš.
Na Národní třídu dorazila spous-

ta lidí, kteří listopad 1989 prožili

přímo v ulicích. „Byla jsem tu s
tehdy dvacetiletou dcerou. Děly
se tu strašné věci, bili nás. Nechci
ani na to vzpomínat,“ říká čtyřia-
sedmdesátiletá Jaroslava Půčko-
vá, která přišla s manželem, který
v době demonstrace byl v zahrani-
čí. „Češi se mají dnes samozřejmě
velmi dobře, vždy se ale najdou ti,
kteří budou nadávat. Každopádně
úroveň politiky tehdy a dnes byla
zcela jiná,“ dodává Půčková.

Pokračování na str. 2

VÁNOČNÍ PEČENÍ.
KLASIKA S NÁPADEM

Václav
Janouš

Byli jste pro
nás inspirací:
Státníci napsali

MF DNES
vzkaz Čechům

k výročí
převratu.

Dominika
Hromková

Praha, Národní třída, 17. listopadu 2019
Foto: TomášKrist, MAFRA

Recepty
ONADNES

Takový
normální
listopad Str. 10

VYSOČINA
Problémy s cyklostezkou může

vyřešit oklika podél řeky Jihlavy
Starosta Velkého Beranova má
nápad, jak urovnat letitý spor

Děkujeme za svobodu
Při oslavách třicátého výročí sametové revoluce lidé zcela zaplnili centrum hlavního města

Petra
NĚMCOVÁ

„Vesvémvěkusecítím
lépenežkdykoliv dřív,“ říká
modelka, kterápředpárdny

oslavila čtyřicítku.

Petra
NĚMCOVÁ

www.onadnes.cz
8.ČERVENCE2019 /č.27

Klára Doležalová

Jsem
Co vám hrozí

a jak bolestem
předcházet

středomořský typ

č. 12 ❚ 22. března2019 PáteččččnímagazínMFDNES

Klára Doležalová

Jsem

Rizika
sedavého

života
Co vám hrozí

a jak bolestem
předcházet

středomořský typ

č. 12 ❚ 22. března2019 PáteččččnímagazínMFDNES

velké překvapení

««
««

ROZHOVOR

jak vyrobit auto
za necelou minutu

SERIÁLOVÁ AUTA

co uměla lada niva
z návštěvníků

číslo 8 • 26. února 2019

NOVÁ
ŠKODA
KAMIQ
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ROZHOVOR

jak vyrobit auto
za necelou minutu

SERIÁLOVÁ AUTA

co uměla lada niva
z návštěvníků

extravagantní dS7

Sbírka Starých renaultů

číslo 8 • 26. února 2019

NOVÁ
ŠKODA
KAMIQ

číslo 25 22.–23. června 2019

s turisty?Kam

číslo 25 22.–23. června 2019

s turisty?Kam

Magazín Mladé fronty dnES o bydlEní, zahradĚ a hobby číslo 16 / 17. dubna 2019

stavba
od a do z

/HYPOTÉKYa jaKnanĚ
/KeramicKÉObKladYadlažbY
/ inTeriÉrOvÉdveřePOdle Trendů
/sTřecHY, sTřešní OKnaa izOlace
/nOvinKYvevYTáPĚní

ROZŠÍŘENÉČÍSLO

SPECIÁLNÍVYDÁNÍ

Magazín Mladé fronty dnES o bydlEní, zahradĚ a hobby číslo 16 / 17. dubna 2019

stavba
od a do z

/HYPOTÉKYa jaKnanĚ
/KeramicKÉObKladYadlažbY
/ inTeriÉrOvÉdveřePOdle Trendů
/sTřecHY, sTřešní OKnaa izOlace
/nOvinKYvevYTáPĚní

ROZŠÍŘENÉČÍSLO60STRAN

SPECIÁLNÍVYDÁNÍ

KULTURA•NÁKUPY•JÍDLO•ZÁBAVA•INSPIRACE•BYZNYS

MĚSÍCE
MÓDY

METROPOLITNÍ MAGAZÍN MF DNES / DUBEN 2019

TRENDY, KTERÉ
BUDETE CHTÍT NOSIT

CELÉ JARO A LÉTO

KULTURA•NÁKUPY•JÍDLO•ZÁBAVA•INSPIRACE•BYZNYS

MĚSÍCE
MÓDY

METROPOLITNÍ MAGAZÍN MF DNES / DUBEN 2019

TRENDY, KTERÉ
BUDETE CHTÍT NOSIT

CELÉ JARO A LÉTO

číslo 17 • 25. 4. 2019

ŠŤASTNÁ
ZA
KAŽDÝ
DEN

PETRA
KVITOVÁ

První díl seriálu Příběhy hradů a zámků uvnitř čísla

číslo 17 • 25. 4. 2019

ŠŤASTNÁ
ZA
KAŽDÝ
DEN

PETRA
KVITOVÁ

První díl seriálu Příběhy hradů a zámků uvnitř čísla
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PŘEDPLATNÉ 225 555 533
Cena: Slovensko 1,15€
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MICHAL BERNÁTH

PRAHAKrátce před jedenáctou ho-
dinou dopolední dosedl 9. dubna
1987 na pražské letiště stroj
IL-62M, na jehož palubě seděl so-
větský vůdce Michail Gorbačov.
Očekávání bylo velké – že se vyjá-
dří k sovětské invazi v roce 1968.
„Existovala možnost, o které

Sověti uvažovali, ale nakonec ji
nezkusili – včas se distancovat od
událostí v srpnu 1968,“ říká v roz-
hovoru pro LNOldřich Tůma, his-

torik Ústavu soudobých dějin
Akademie věd.
Takový krok by pravděpodob-

ně zasadil někdejšímu komunistic-
kému vedení, jemuž se koncem
80. let vymykala situace v Česko-
slovensku z rukou, tvrdou ránu.
A mohl změnit běh událostí, jež
vyvrcholily až listopadem 1989.
Představitelé režimu v čele

s prezidentem Gustávem Hu-
sákem, generálním tajemníkem
ÚVKSČMilošem Jakešem i další-
mi členy ústředního výboru strany

Vasilem Biľakem či Aloisem Ind-
rou měli oprávněný důvod k oba-
vám. Vždyť oba posledně jmeno-
vaní byli podepsaní pod takzva-
ným zvacím dopisem, který se
stal záminkou pro „spojeneckou“
intervenci do Československa.
„Všichni trochu naivně doufa-

li, že něco symbolického na toto
téma řekne,“ doplnil Tůma k ná-
vštěvě sovětského šéftajemníka.
Nebylo k tomu daleko. Podle

ruských historiků, na něž se odka-
zuje i Tůma, měl Gorbačov na pa-

píře návrh textu, který označoval
vojenský vpád za chybný. Jenže
nakonec se nechal přemluvit
mimo jiné i od československých
komunistů a přidržel se původní
sovětské linie.
„Propásl tím poslední šanci, jak

tu mohlo z dnešního pohledu Rus-
ko obnovit alespoň elementární
důvěryhodnost,“ myslí si Tůma.
Gorbačov nakonec sovětskou

chybu uznal, jenže až v prosinci
1989, kdy to už mělo jen pramalý
vliv.

Historik Michal Macháček, au-
tor oceňované monografie o Hu-
sákovi, je ovšem k tvrzením
o údajném Gorbačovově úmyslu
distancovat se od okupace zdržen-
livější. Nicméně z uvedené doby
podle něj prokazatelně existuje
jiný dokument – interní sovětský
návrh na stažení části vojsk z Čes-
koslovenska. „Ten se nakonec ne-
přijal, ale zůstal zachovaný v ar-
chivu,“ řekl LN Macháček.
Pokračování a ROZHOVOR
s Oldřichem Tůmou na straně 2

MARTIN ZVĚŘINA

Ještě před pár lety připomí-
naly oslavy výročí 17. listo-
padu spíš pouť, masopust

nebo kabaret. Pionýrské šátky
a uniformy příslušníků Veřejné
bezpečnosti patřily povinně k ta-
kovým taškařicím. Letošní jsou
ještě pestřejší, například na
pražské Letné proběhne nepoli-
tická demonstrace s politickým
obsahem. Svou oslavu chystají
města i spolky. Do ulic prostě
vyjdou spokojení i ti naštvaní.
Na našem slavení 17. listopa-

du najdeme dvě nesporná poziti-
va. Je to svátek, který slavíme
spontánně a v hojném počtu,
máme k němu nejsrdečnější
vztah. Je to pochopitelné, proto-
že žije spousta pamětníků, ti
mají co slavit, na co vzpomínat
i proti čemu protestovat. Den
státnosti v září slaví nejvíc kato-
líci a výročí vzniku republiky
uctíme většinově daleko oficiál-
něji. Tím se dostáváme k druhé-
mu sympatickému rysu oslav
Listopadu: jsou občanské, ne-
státní.
Leckdo se zlobí, že revoluce

byla ukradena či zprivatizována.
Viděno z dru-
hé strany,
je to poziti-
vum. Máme
tu deset mi-
lionů 17. listo-
padů.

IVANA PEČINKOVÁ

PRAHA „Když jezdím východními
Čechami, Podkrkonoším, od pod-
nikatelů často slyším takový pod-
tón, že jsme to tenkrát nezprivati-
zovali dobře, že existovaly obrov-
ské textilní firmy, které by bývaly
přežily. Omyl, nepřežily,“ říká
v rozhovoru pro LN jeden z hlav-
ních architektů ekonomické trans-
formace a bývalý ministr průmys-
lu Vladimír Dlouhý.
Reaguje tím na častou výtku,

která padá na hlavu polistopado-
vých vlád, že nenechaly stranou

privatizace některé velké a tradič-
ní průmyslové podniky, často
označované jako rodinné stříbro.
Tento pojem, který vyřkl ně-

kdejší ministr pro privatizaci To-
máš Ježek, byl už tehdy překona-
ný, upozornil Dlouhý. Na začátku
90. let totiž začínala globalizace,
která způsobila, že se textilní
a obuvnický průmysl i další klasic-
ké výroby přesunuly z vyspělých
států do levnější jihovýchodní
Asie. „Každá země má své rodin-
né stříbro, které je různě kopírová-
no, přenášeno, a dokonce vyrábě-
no někde jinde,“ dodává Dlouhý.
ROZHOVOR na stranách 10 a 11

SPORT

Co čeká Čechy
na Euru

Fotbalisté zažívají euforii po
postupu na Euro 2020. Na soupeře si
ještě počkají, jistých je ale 12 stánků,
na nichž se boje odehrají. Jedním
z nich je i nově otevřený maďarský
Stadion Ference Puskáse. strana 8

RELAX

Bio versus nebio
Přibývá lidí, kteří vkládají do
biopotravin naději v to, že je možné
se najíst a vyhnout se chemikáliím.
Pro jiné jsou biopotraviny i jejich
konzumenti terčem posměchu. Kdo
má blíž k pravdě? strana I a II

Pražské Jezulátko dostalo trikoloru

KDE VŠUDE
MOHOU SENIOŘI
UŠETŘIT?

www ww .lidovenoviny.cz/duchod

nový SERIÁL od 22. 11.

DŮCHOD OD A DO Z

TOMÁŠ TOMÁNEK

PRAHA Do vypršení druhého –
a posledního – mandátu preziden-
ta Miloše Zemana zbývají ještě
víc než tři roky. Už se ale začínají
objevovat jména případných ná-
stupců.
Úmysl jít do boje o prestižní

funkci připouští bývalý šéf vojen-
ského výboru NATO Petr Pavel
nebo nejnověji hudebník a exmi-
nistr pro lidská právaMichael Ko-
cáb. Sami se profilují – s nadsáz-
kou – jako „blaničtí rytíři“. Kandi-
daturu podmiňují tím, že bude
Česko či demokracie v ohrožení.
Za nimi stojí ti, kdo vstup do

prezidentského klání zvažují či
do budoucna neodmítají. Druhý

prezidentský pokus by rádi využi-
li Zemanovi soupeři z poslední
volby. Její finalista, senátor Jiří
Drahoš, říká, že kandidatura je ve
hře. Opět zkusit by to mohli i jeho
senátní kolegové diplomat Pavel
Fischer a lékař Marek Hilšer.
„Na kandidaturu na prezident-

ský post chci být připraven. Těší
mě, že mám i téměř dva roky po
volbách obrovskou podporu lidí,“
řekl LN někdejší velvyslanec ve
Francii Fischer.
Skloňuje se také jméno premié-

ra Andreje Babiše. Šéf ANO sice
říká, že je to dnes „zbytečné
téma“, nedávno pro Blesk.cz
ovšem prohlásil, že by zemi doká-
zal reprezentovat navenek.
Pokračování a více na straně 3

budovatelé
kapitalismukapitalismu
Seriál ekonomických rozhovorů LN

SLOUPEK LN

Uchazeči o Hrad
se začínají šikovat

listopadový speciál
Strany 13 až 24

Proč dějiny neskončily Jak Havel chtěl i nechtěl být prezidentem Historický seriál LNO
R

IE
N

TA
CE

listopadový speciál
 Historický seriál LN

Dlouhý: České rodinné
stříbro nešlo zachránit

Slavnostní oděv. Dřevěná soška Pražského Jezulátka byla u příležitosti třicátého výročí 17. listopadu
ozdobena trikolorou. Proslulou postavičku zobrazující Ježíše Krista v útlém dětství ještě předtím převlékla sestra
Jitka z kongregace karmelitek Dítěte Ježíše do krojovaných šatiček. Jezulátko je k vidění v kostele Panny Marie
Vítězné a svatého Antonína Paduánského na Malé Straně v Praze. FOTO MAFRA – PETR TOPIČ

Rána režimu mohla
přijít o dva roky dřív
Kdyby se Gorbačov omluvil za vpád vojsk již v roce 1987, mohlo být vše jinak, říká historik Tůma

Dobře
ukradená
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OrientaceOrientace

Všechno je nějak na levačku.
Zeman místo Havla, dnešní Babiš
místo někdejšího Klause, Trump
místo Bushe. Co se nám to stalo?
K pochopení podmračeného
dneškamůže pomoci několik
příběhů. Zdánlivě spolu nesouvisejí,
dohromady ale jejich skládačka
utváří jeden pozoruhodný obraz.
Udělejte si chvilku a poslouchejte.

Š
estadvacátého dubna letošního
roku se v Praze sešel francouz-
ský intelektuál Bernard-Henri
Lévy s českým premiérem An-
drejem Babišem. První se rád

míchá do politiky, rád se baví s mocný-
mi, rád se chlubí, že je dokáže ovlivnit.
Druhý zase touží po uznání intelektuál-
ních vrstev, rád se prezentuje jako distin-
govaný weltman a s velkou nelibostí
nese nálepku východního oligarchy.
Lévy chtěl přimět českého politika, aby
změnil přístup k migraci; co mohl chtít
Babiš od veřejného intelektuála, se může-
me jen domýšlet.
Těžko říct, kdo z nich plánoval toho

druhého více využít. Český premiér nako-
nec poslal pár společných fotografií na
Twitter, francouzský autor zase své
dojmy shrnul v článku pro francouzský
časopis Le Point a českéHospodářské no-
viny. Autorský a nepříliš invenční nadpis
Rencontre avec Babiš (Setkání s Babi-
šem) nahradila redakce HN svým vlast-
ním, pro nějž použila údernější pointu
článku: „Pomoc! Ať se vrátí Václav Ha-
vel!“
Snad žádná věta nevystihuje frustraci

mých kamarádů lépe.

Zázrak na věčné časy
„Nevím, zda vím, co je to zázrak,“ vítal
21. dubna 1990 papeže Jana Pavla II.
nový československý prezident Václav
Havel, který rok předtím ještě seděl coby
nepřítel státu ve vězeňské cele na pražské
Ruzyni. Jeho slova o zázraku jsme si pak
připomínali při každém velkém milníku,
kterého tato země v prvních porevoluč-
ních letech dosáhla. Ta změna byla nejen
neuvěřitelná, ale i neuvěřitelně rychlá.
Když končil annus mirabilis, jak pře-

křtil rok 1989 německo-britský sociolog
Ralf Dahrendorf, prezidentem Českoslo-
venska se stal bytostný intelektuál, ráčku-
jící dramatik a politický vězeň.
Vojáci Sovětského svazu se do roku

a půl stáhli ze země, do deseti let se z oku-
povaného vazala Varšavského paktu stal
vděčný člen NATO.
O dalších pět let později jsme vstoupili

do „klubu světového blahobytu“, spolku
privilegovaných západních zemí s ná-
zvem Evropská unie.

Až se nám zdálo, že přechod od státní-
ho politického a ekonomického monopo-
lu ke konečnému vítězství politického
a ekonomického liberalismu je jednou ve-
likou dálnicí dějin.
Byl to však veliký omyl, srovnatelný

snad jen s tím, jak mnozí naši otcové a dě-
dové vítali nezadržitelný nástup socialis-
mu v první polovině minulého století.

Beatles bojující
K tomuto příběhu se nelze dostat jinak
než oklikou. Obrňte se tedy trochou trpě-
livosti – nepatrně si zajdeme, ale zase ces-
tou potkáme George Harrisona.
„There’s one for you, nineteen for me /

’Cause I’m the taxman, yeah, I’m the tax-
man.“
„Jedna pro tebe, devatenáct pro mne,

protože já jsem berňák, já jsem berňák.“
Tak v roce 1966 otevírali fenomenální
Beatles své nové album Revolver. Nevy-

mýšleli si ani nepřeháněli: nový daňový
zákon britského premiéra HaroldaWilso-
na opravdu zaváděl mezní zdanění ve
výši 95 procent. Devatenáct šilinků z kaž-
dé vydělané libry si vzala vláda, jeden ši-
link zbyl muzikantům. (Ano, teprve po
roce 1971 se libra začala dělit decimálně
na 100 pencí, v časech vydání Revolveru
se dělila na 20 šilinků).
To byl sice zcela krajní případ, ale

90procentní daň z příjmu pro nejlépe vy-
dělávající byla normou od války. Že-
lezná lady Margaret Thatcherová, kterou
máme sklony považovat za ultraliberální
političku, ji snížila až na přelomu sedm-
desátých let. A to z 83 na 60 procent. Še-
desát procent! Pro srovnání: i ti absolut-
ně nejbohatší u nás dnes odvádějí na da-
ních kolem 22 procent svého hrubého pří-
jmu.
Nizoučké berně střední a východní Ev-

ropy (kde v drtivé většině převažují saz-
by v rozmezí od deseti do dvaceti pro-
cent) sice nejsou světovým standardem,
ale i ve Spojeném království už od vzpo-
mínaných časů dramaticky klesly. Nízko-
příjmoví zaměstnanci tam tak dnes neda-
ní nic, základní sazba je dvacet procent,
a pokud váš příjem převýší 150 tisíc liber
(cca 4,5 milionu korun), zaplatíte zhruba
polovinu toho, co v časech baronky
Thatcherové.
Podobně vypadala celá Evropa. Zná-

mý je příklad Švédska, odkud takřka
všichni slavní a majetní utíkali do Mona-
ka. Tenistou Björnem Borgem počínaje
a kapelou ABBA konče se bohatí snažili
vyhnout tomu, aby jim stát sebral devět

z každých deseti vydělaných švédských
korun. Traduje se, že milovaná spisova-
telka dětských knih Astrid Lindgrenová
v jednu chvíli dokonce platila na daních
víc, než kolik činil její příjem – tak ab-
surdně vysoké a komplikované daně teh-
dy byly.
Ptáte se, proč vlastně listujeme v ději-

nách evropských daní z příjmu? Aby-
chom si ukázali, jak krátká a nesamozřej-
má je současná dominance ekonomické-
ho liberalismu. Ještě nedávno po něm ne-
bylo vidu ani slechu – a nikde není psá-
no, že tu s námi i zůstane.

V řiti ďáblově
Frustraci, kterou tento vývoj působí v mé
sociální skupině, samozřejmě z hloubi
duše rozumím. Všechno totiž vypadá mr-
zutě.
Když se vrátíme zpět domů, vidíme,

že na Pražském hradě nesedí Václav Ha-
vel, ale kdosi, kdo mluví a jedná jako
jeho doslovný antipod. Ze Strakovy aka-
demie sice nevládne člověk s nadšením
pro putinovské Rusko a totalitní Čínu,
ale je to muž, jehož životní příběh je
takřka doslovným protikladem osudu
slavného disidenta.
Navíc to vypadá, že devadesátá léta

byla zcela unikátní nejen v českých, ale
i globálních dějinách. Zkrátka že dobře
už bylo.
„Svět se řítí do ďáblovy řiti“, řečeno

s Josefem Váchalem.
Co se to stalo? Proč se to stalo? A jak

se to stalo?
Pokračování na straně 14

V Moskvě mě zkoušeli provokovat
Britská novinářka Alison Smaleová byla u všech

klíčových okamžiků pádu komunismu ve střední Evropě

Propadli jsme svůdné iluzi, že
přechod od státního monopolu
ke konečnému vítězství
politického a ekonomického
liberalismu je
jednou velikou
dálnicí dějin

PETR
KAMBERSKÝ
komentátor LN

KRESBA LELA GEISLEROVÁ

Pomoc! Ať se vrátí Václav Havel!
Komentátor Lidových novin polemizuje s těmi, kteří by se rádi vrátili do devadesátých let
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P
odle statistik ministerstva ze-
mědělství utratili předloni
Češi za biopotraviny 3,33mili-
ard korun. Oproti roku 2016
jde o nárůst o rekordních

30,5 procenta. Stále to ovšem není moc –
odpovídá to hodnotě 314 korun na obyva-
tele a jde o něco přes jedno procento
všech výdajů na potraviny a nápoje. Po-
dle průzkumu provedeného Centrem pro
výzkum veřejného mínění v roce 2017 se
o biopotraviny zajímá necelá třetina Če-
chů. Často je ovšem kupuje jen každý de-
sátý z nás. Tu a tam po nich sáhne 43 pro-
cent spotřebitelů. Vůbec nikdo z 983 do-
tázaných neodpověděl, že biopotraviny
kupuje vždy, naopak 42 % účastníků vý-
zkumu je nekupuje vůbec (zbývajících
pět procent odpovědělo, že neví). Nejčas-
tějším důvodem, proč Češi biopotraviny
kupují, je skutečnost, že nebyly chemic-
ky ošetřeny (takto odpovědělo 44% dotá-
zaných).

Lichotivé výsledky
Zemědělci produkující biopotraviny mu-
sejí dodržovat dlouhou řadu předpisů, na-
příklad nesmějí používat umělá hnojiva,
chemické pesticidy a herbicidy a genetic-
ky modifikované plodiny. Zvířata musejí
chovat ve výbězích nebo na pastvě a kro-
mě dalšího se jim nesmí podávat stimulá-
tory růstu.
„Regulace plevelů se provádí hlavně

mechanicky, např. prutovými bránami.
K ochraně rostlin je povoleno používat
jen omezené množství přípravků a ty jsou
obvykle přírodního původu. Použití mědi
a síry je povoleno jen do trvalých kultur.
Hnojí se statkovými hnojivy nebo se pěs-
tují luskoviny, které poutají vzdušný du-
sík,“ vysvětluje Pavlína Samsonová, ředi-

telka společnosti Bioinstitut, o. p. s., kte-
rá se rozvojem ekologického zemědělství
zabývá.
To vše má spotřebitelům zaručovat po-

živatiny prosté nežádoucích látek. Jsou
ale biopotraviny opravdu zdraví prospěš-
né? Dosud se u nás asi největší mediální
pozornosti dostalo studii provedené
v roce 2009 na žádost Britského úřadu
pro kontrolu potravin (FTA) výzkumní-
ky z London School of Hygiene and Tro-
pical Medicine. Badatelé v jejím rámci
shromáždili a porovnali celkem 169 jed-
notlivých studií, které se zabývaly obsa-
hem živin v potravinách a jež byly publi-
kovány za předchozích padesát let. Stu-
die dopadla na první pohled pro biopotra-
viny docela lichotivě. Biopotraviny po-
dle ní obsahovaly více minerálních látek
a méně dusičnanů. Výsledný verdikt stu-
die přesto zněl, že zdravotní přínos potra-

vin nebyl prokázán. Proč? Výsledky pro
jednotlivé živiny nebyly statisticky pro-
kazatelné. Buď se opíraly o příliš malý
počet studií, nebo nebyl rozdíl mezi bio-
a běžnými potravinami dostatečně velký.
Jak už to tak bývá, výsledky studie posíli-
ly jak zastánce, tak odpůrce biopotravin
ve víře ve svou pravdu.
O něco později, v roce 2011, vyřkl

svůj ortel nad ekologickým zeměděl-
stvím také spolek českých skeptiků Sisy-
fos. Ten udělil posměšnou cenu „stříbrný
Bludný balvan“ výše zmíněné společnos-
ti Bioinstitut. „Nákladná, s různými rizi-
ky spojená výroba biopotravin bývá zdů-
vodňována smyšlenými fámami o ochra-
ně zdraví,“ uvádí Sisyfos ve svém zdů-
vodnění.
V roce 2014 byly v časopise British

Journal of Cancer publikovány výsledky
takzvané „Studie milionu žen“. Ve sku-

tečnosti se týkala „pouze“ 623 000 Bri-
tek středního věku, ale i tak jde o úcty-
hodný vzorek. Byly sledovány po dobu
delší devíti let. Studie nejenže neprokáza-
la, že by byly biopotraviny zdravější, ale
v případě rakoviny prsu na tom byly vy-
znavačky zdravé stravy dokonce hůře
než jejich lhostejnější krajanky.

Kdo je zdravější?
Autoři studie milionu žen nicméně při-
pouštějí, že za vyšší výskyt rakoviny zřej-
mě nemůže strava, ale odlišný styl žen,
které kupují biopotraviny. Ty mají v prů-
měru vyšší vzdělání, a tím pádem také
méně dětí a větší spotřebu alkoholu než
ostatní ženy (ano, je tomu tak – magistry
a doktorky pijí více než dělnice a uklízeč-
ky). Právě tyto dva faktory významně
zvyšují riziko rakoviny prsu.
Podrobněji se celé věci podívaly na

kloub Julia Baudryová, Karen Assmanno-
vá a Mathilde Touvieorá z univerzity
v Paříži, které své výsledky publikovaly
loni v časopisu JAMA Medical Journal.
Studie se zúčastnilo 69 000 lidí, kteří
byli požádáni o vyplnění velmi podrobné-
ho dotazníku. Většina z nich (78,5 %)
byly ženy. Účastníci museli udat své za-
městnání, stupeň vzdělání, výši přijmu,
zda kouří, kolik váží, jaký byl výskyt ra-
koviny v rodině a další podrobnosti. Ná-
sledně byly po dobu pěti let sledovány je-
jich stravovací návyky a zdravotní stav.
Po zohlednění uvedených faktorů vy-

šlo najevo, že ti největší příznivci biopo-
travin trpí o 76 %méně výskytem lymfo-
mů (v případě Non-Hodgkinova lymfo-
mu šlo dokonce o 86 %) a o třetinu méně
výskytem rakoviny prsu rozvinuté po me-
nopauze. Celkově pak lidé, kteří horovali
pro biopotraviny nejvíce, měli o čtvrtinu
nižší výskyt rakoviny než ti, kteří je ne-
konzumovali vůbec.
Že by se přece jen vyplatilo zlomit hůl

nad chemicky ošetřenými plodinami a dá-
vat přednost těm, které pochází od orga-
nicky hospodařících zemědělců?
Pokračování na straně II

Výsledky napovídají, že pokud
nahradíme konvenční potraviny
těmi s předponou bio, svému
zdraví tím prospějeme. Je zde
ale jeden háček. Biopotraviny
jsou dražší, takže můžeme mít
tendenci jich kupovat méně. Je
logické, že luxusní zboží si
člověk dopřeje
méně často.

MILAN PETRÁK
spolupracovník LN,
analytik

Poslední rukavičkářka
Ludmila Osičková o zanikajícím řemesle, o tom,
že Francouzi mají delší prsty, a o rukavicích v oříšku

Kdo s koho:
bio versus nebio
Rok od roku přibývá lidí, kteří vkládají do biopotravin naději
v to, že je možné se najíst a přitom se vyhnout chemikáliím, které

našemu zdraví škodí. Pro jiné jsou biopotraviny i jejich
konzumenti terčem posměchu. Kdo má blíž k pravdě?

ČTĚTE
na straně V
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Proč Češi kupují biopotraviny (respondenti uváděli tři důvody, v %)
Například důvod bez chemického ošetření je pro 44 % hlavní, pro 14 % druhý důvod a pro 15 % třetí
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JAKUB PRACHAŘ

Normál
se hraje
Nejhůř

22. března 2019 – č. 12 – samostatně neprodejné

Herec a muzikant JAKUB PRACHAŘ

o nové romantické komedii,

slavných předcích a velké rodině a o tom,

že by v divadle mohl hrát Trautenberka

jako jeho dědeček ve večerníčkovém seriálu.

Normál
se hraje
Nejhůř
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DAiLiES  |  national edition of MF DNES, Lidové noviny and Combinations

TOP KOMBi MF DNES LiDOVÉ NOViNy

Prices of 4C adverts 
(advertising part)

1 mm/1 cl. 1 mm/1 cl. 1 line/1 cl. (BW) 1 mm/1 cl.

Mon, Tue, Wed, Sat 323 277 594 118

Thu 389 346 741 118

Fri 335 277 594 141

Thu (MFD), Fri (LN) 404 x x x

DAiLiES   |  national edition of MF DNES, Lidové noviny, ultra Kombi4

OuR TiP! >

In addition to standard formats, there is a separate offer of special formats, such as panoramic spread (600 x 435 mm), super-panoramic spread 
(1202 x 435 mm), various panoramic advertisements, advertisements of special shapes and reaching into editorial text. We will provide you with 
samples of advertisements and pricing on request.

*  Advert on title may be placed on the title page of the region. 

**  An advertisement (45 x 25 to 80 mm or 93 x 15 to 60 mm) located in the editorial section and wrapped in editorial content from at least three 
sides.

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.

EXAMPLES 
OF SPECiAL 
FORMATS

MFD, LN
W x H 
in mm

METRO
W x H 
in mm

5+2
W x H 
in mm

Mon, Tue, 
Wed

Thu Fri
Thu (MFD) 

Fri (LN)
Mon, Tue, 
Wed, Sat

Thu Fri
Thu (MFD) 

Fri (LN)

Mon, Tue, 
Wed,

Fri, Sat
Thu

Mon, Tue, 
Wed, 

Thu, Sat
Fri

Advert on title, 
nationwide

58 x 48 (MFD) 
45 x 39 (LN)

38 x 40 37 x 70 213 295 227 211 219 599 233 515 93 080 109 910 100 520 120 120 77 730 97 330 31 930 40 810

Advert on title page 45 x 70 - - x x x x 102 840 123 790 106 440 128 230 85 810 107 600 35 100 41 550

Advert on title page 141 x 64 - - x x x x 282 000 339 000 291 000 351 000 235 000 295 000 96 000 113 000

Bottom advert on 
title page

285 x 50 204 x 60 204 x 57 1 020 705 1 084 605 1 039 542 1 103 442 640 170 730 068 649 139 746 502 549 000 639 000 233 870 260 400

Advert 
in text section, 
nationwide**

1 or 2 cl. 
(price for 
mm/cl.)

- - 1 607 1 803 1 673 1 869 1 292 1 556 1 340 1 616 1 108 1 384 472 564

uLTRA KOMBi TOP KOMBi MF DNES LiDOVÉ NOViNy

FORMATS
MFD, LN

W x H 
in mm

METRO
W x H 
in mm

5+2
W x H 
in mm

Mon, Tue, 
Wed, Sat

Thu Fri
Thu (MFD) 

Fri (LN)
Mon, Tue, 
Wed, Sat

Thu Fri
Thu (MFD) 

Fri (LN)

Mon, Tue, 
Wed,

Fri, Sat
Thu

Mon, Tue, 
Wed, 

Thu, Sat
Fri

2/1 panoramic 
spread

600 x 435 428 x 286 428 x 286 2 658 011 2 935 049 2 750 357 3 027 395 1 825 565 2 199 795 1 894 425 2 284 620 1 566 435 1 956 630 667 290 797 355

1/1 Page 285 x 435 204 x 286 204 x 286 1 331 617 1 459 481 1 374 238 1 502 102 843 030 1 015 290 874 350 1 054 440 722 970 903 060 307 980 368 010

Junior page A 237 x 345 163 x 232 152 x 213 879 096 963 603 907 265 991 773 557 175 671 025 577 875 696 900 477 825 596 850 203 550 243 225

Junior page B 189 x 276 - - x x x x 356 592 429 456 369 840 446 016 305 808 381 984 130 272 155 664

1/2 page 
portrait

141 x 435 99 x 286 99 x 286 667 081 731 013 688 392 752 324 421 515 507 645 437 175 527 220 361 485 451 530 153 990 184 005

1/2 page 
landscape

285 x 217 204 x 142 204 x 142 666 240 730 025 687 502 751 287 420 546 506 478 436 170 526 008 360 654 450 492 153 636 183 582

1/3 page 
portrait

93 x 435 80 x 286 - x x x x 281 010 338 430 291 450 351 480 240 990 301 020 102 660 122 670

1/3 page 
landscape

285 x 145 204 x 95 204 x 95 444 657 487 279 458 864 501 486 281 010 338 430 291 450 351 480 240 990 301 020 102 660 122 670

1/4 page portrait 
(middle corner)

141 x 217 99 x 142 99 x 142 333 153 365 045 343 783 375 676 210 273 253 239 218 085 263 004 180 327 225 246 76 818 91 791

1/4 page 
landscape (bottom)

285 x 109 204 x 71 204 x 71 333 994 366 033 344 674 376 713 211 242 254 406 219 090 264 216 181 158 226 284 77 172 92 214
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Valid from 1. 1. 2020

ADDiTiONALLy CHARGED POSiTiONS >

EXPLANATORy NOTES >

If a  fixed position is demanded, an additional 15% surcharge is added to the price of the advertisement from 1/2 page size on the 1st position (A5 page) 
and an additional 10% surcharge is added to the price of the advertisement from 1/2 page size on the 2nd position (A7 page).
For smaller advertisements, this surcharge is replaced with an editorial surcharge.

uLTRA KOMBi = an advertising combination of MF DNES, Lidové noviny, Metro dailies and 5plus2 weekly. 
The advertisements must have the same motif, size, colour, and be published in the same week.

TOP KOMBi = an advertising combination of the national editions of MF DNES and Lidové noviny dailies. 
The advertisements must have the same motif, size, colour, and be published on the same day. 
Advertisements in the Education supplement must be published in the same week.

All FoRMAts without cRoP MARks And bleeds

ADDiTiONAL iNFORMATiON AND EXAMPLES OF ADVERTiSEMENT FORMATS  >

Deadline for orders:
MF DNES, Lidové noviny and Top Kombi: 3 to 5 business days prior to publishing, depending on location.
Lidové noviny Relax: 5 business days prior to publishing (12 am)
Deadline for input materials: 3 business days prior to publishing.
Cancellation fees: From 3 business days prior to publishing: 100 %

Deadline for orders Ultra Kombi: 8 business days prior to publishing.
Deadline for input materials: 5 business days prior to publishing.
Cancellation fees: From 5 business days prior to publishing: 100 %
Discounts and surcharges: see page 17

For text advertisements that are 435 mm high and are graphically similar to editorial material, MAFRA reserves 
the right to designate such an advertisement in its upper area with the ADVERTISEMENT sign of the size of 10 
points. The client is not entitled to a reduction of the advertisement price.

1/1 page 
6 columns - 285 x 435 mm

Junior page A 
5 columns - 237 x 345 mm 
Junior page B 
4 columns - 189 x 276 mm

1/2 page portrait 
3 columns - 141 x 435 mm

1/2 page landscape 
6 columns - 285 x 217 mm

1/3 page portrait 
2 columns - 93 x 435 mm

1/3 page landscape 
6 columns - 285 x 145 mm

1/4 page portrait (midd. corner) 
3 columns - 141 x 217 mm

1/4 page landscape (bottom) 
6 columns - 285 x 109 mm

Small corner 
2 columns - 93 x 139 mm

1/8 page 
3 columns - 141 x 109 mm

Advert on title 
MF DNES 58 x 48 mm 
LN  45 x 39 mm

If follow-up advertising is demanded, an additional 15 % surcharge is added to the prices of the 2nd advertisement and other follow-up advertisements. 
If a  fixed position is demanded, an additional 15 % surcharge is added to the price of the advertisement on the 1st position and an additional 10 % 
surcharge is added to the price of the advertisement on the 2nd position.
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MAGAZiNES  

MAGAZiNES

ONA 
DNES

AuTO 
DNES

DOMA 
DNES

MAGAZiNE 
DNES + TV

RODiNA 
DNES

VÍKEND 
DNES

PÁTEK LN

FORMATS
bleed
W x H 
in mm

type area
W x H 
in mm

Mon Tue Wed Thu Fri Sat Fri

2/1 panoramic 
spread

420 x 285 386 x 261 583 500 467 300 467 300 778 200 467 300 495 900 330 000

1/1 Page 210 x 285 181 x 261 295 000 236 000 236 000 393 000 236 000 247 950 199 000

2nd cover page 210 x 285 181 x 261 339 300 271 500 271 500 415 000 271 500 273 000 230 000

3rd cover page 210 x 285 181 x 261 339 300 271 500 271 500 415 000 271 500 273 000 220 000

4th cover page 210 x 285 181 x 261 372 800 298 300 298 300 493 600 298 300 285 000 240 000

1/2 pg. landscape, 
portrait

210 x 140 
102 x 285

181 x 128 
88 x 261

147 500 118 000 118 000 198 200 118 000 128 000 120 000

1/3 pg. landscape (bottom) 
 - portrait

210 x 114 
72 x 285

181 x 95 55 
x 261

98 400 78 800 78 800 130 900 78 800 86 000 90 000

1/4 page - corner 
- portrait 

- landscape (bottom)

- 
60 x 285 
210 x 84

88 x 128 
42 x 261 
181 x 65

73 800 59 100 59 100 100 400 59 100 65 000 70 000

6

FORMATS iN THE EDiTORiAL SECTiON  (placed separately on the page)

Junior page A 135 × 215 122 × 200 279 100 223 000 223 000 375 300 223 000 235 000 170 000

Junior page B 106 × 202 88 × 187 132 750 106 200 106 200 176 850 106 200 111 578 89 550

2/3 page 132 x 285 111 x 261 206 500 165 200 165 200 314 400 165 200 x x

1/2 pg. - portrait 
- landscape

102 x 285 
210 x 140

88 x 261 
181 x 128

162 300 129 900 129 900 294 800 129 900 x x

1/3 pg. - portrait 
- landscape - (bottom)

72 x 285 
210 x 114

55 x 261 
181 x 95

127 900 102 400 102 400 209 600 102 400 x x

1/4 page page corner, 
- landscape (bottom)

- 
210 x 84

88 x 128 
181 x 65

110 700 88 600 88 600 196 500 88 600 x x

1/4 - floating advert in text - 88 x 128 221 400 177 300 177 300 301 200 177 300 x x

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.
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All discounts are calculated for one advertiser and cannot be aggregated.

If follow-up advertising is demanded, an additional 15 % surcharge is added to the prices of the 2nd advertisement and other follow-up advertisements. 
If a  fixed position is demanded, an additional 15 % surcharge is added to the price of the advertisement on the 1st position and an additional 10 % 
surcharge is added to the price of the advertisement on the 2nd position.

MAGAZiNES 7

OuR TiP! > In addition to standard formats, there is a separate offer of special formats: classic panoramic spread, panoramic spread, 
various  flaps, sleeves, pasted inserts, advertisements of special shapes and reaching into editorial text. 
Samples of advertisements and pricing on request.

SuRCHARGES AND DiSCOuNTS >

The advertisements must have the same size, colour, and be published in the same week.
2 titles  …..........…  10 %            3 titles  …..........…  20 %            4-8 titles  .........….   30 %

COMBiNATiON DiSCOuNT: Ona DNES, Auto DNES, Doma DNES, DNES+TV, Pátek LN, Rodina DNES, Víkend DNES magazines, weekly Téma

Valid from 1. 1. 2020

For text advertisements that are graphically similar to editorial material, MAFRA reserves the right to designate such an advertisement in its upper area 
with the ADVERTISEMENT sign of the size of 10 points. The client is not entitled to a reduction of the advertisement price.

Deadline for orders: (all magazines, except Doma Dnes): 10 business days prior to publishing. Deadline for input materials: 5 business days prior 
to publishing.
Deadline for orders: magazine Doma Dnes: 11business days prior to publishing. Deadline for input materials: 6 business days prior to publishing.
Cancellation fees: 21-15 business days prior to publishing – 50 %. From 14 business days prior to publishing – 100 %.

Prices are specified exclusive of discounts and VAT.

FORMATS iN TV PROGRAME
bleed

W x H in mm
type area

W x H in mm
DNES+TV PÁTEK LN

ADVERTiSEMENT iN TV PROGRAME x   40 x 30 21 400 10 000

TV tip 1 x   59 x 59 57 700 x

TV tip 2 x   59 x 123 120 200 x

TV tip 3 x 123 x 59 120 200 x

TV tip 4 x   93 x 51 x 20 000

ADDiTiONAL iNFORMATiON >

Printing technology: ofset newspaper printing
Page size: 210x285 mm
Ona DNES magazine - Paper: 57 g/m2

Magazines Auto DNES, Doma DNES, DNES+TV, Pátek LN, Rodina DNES, Víkend DNES - Cover paper: 90 g/m2. Inner paper: 52g/m2.

Processing of the inner ads are shown on page 23 - technical conditions for the delivery of input materials – DAILIES. 
Processing of the ads on covers (and in Ona DNES magazine) are shown on page 24 - technical conditions for the delivery of input materials – MAGAZINES.
Bleed: 5 mm - all sides. Crop marks must not exceed 5 mm bleed and must be in the distance min. 3 mm from the type area.

číslo 29 • 18. 7. 2019

kde
jste
dnes
jedli?

lukáš
hejlík

číslo 29 • 18. 7. 2019

kde
jste
dnes
jedli?

lukáš
hejlík

Jana
HAVRDOVÁ

www.onadnes.cz
2.ZÁŘÍ 2019 /č.35

„Rozumnýpohyb
jenejlepší prevencí

nemocí,“ říká
moderátorka.

Jana
HAVRDOVÁ

www.onadnes.cz
2.ZÁŘÍ 2019 /č.35

25. října 2019 – č. 43 – samostatně neprodejné25. října 2019 – č. 43 – samostatně neprodejné

Herečka TEREZA HOFOVÁ o dvojím domově v Česku a na Islandu,

ohromné moci slova a o tom, co je to opravdu ženskost.

Odmítám být
HusákOvO dítě
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LiFESTyLE MAGAZiNES  |  Esprit

8 Life Style MAGAZiNES  |  Esprit LN

ESPRiT LN *

FORMATS 
bleed 

(W x H in mm) 
trimmed size

type area 
(W x H in mm)

price

2/1 panoramic spread 472 x 297 - 390 000

1/1 Page 236 x 297 190 x 254 220 000

2nd or 3rd cover page 236 x 297 190 x 254 250 000

4th cover page 236 x 297 190 x 254 280 000

1st right advert page 236 x 297 190 x 254 260 000

1/2 page landscape 236 x 147 190 x 126 130 000

1/2 page portrait 116 x 297 93 x 254 130 000

1/3 page landscape (bottom) 236 x 99 190 x 78 90 000

1/3 page portrait 78 x 297 55 x 254 90 000

Esprit LN magazine is issued 14 times a year, each first Wednesday in a month.

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.

Valid from 1. 1. 2020

OuR TiP! >

In addition to standard formats, there is a separate offer of special formats: 
different flaps, adverts of special shapes and reaching the editorial text. 
The advert sampler and price calculation upon request.

Print technique: offset print, Colour: all pages are coloured
Page size: 236 x 297 mm
Paper cover – 170 g/m2 LK + lac. Paper inside: 80 g/m2

Bleed: 5 mm - all sides
Input materials and print: see pages 22-24

Deadline for orders: 12 business days prior to publishing.
Deadline for input materials: 8 business days prior to publishing.
Cancellation fees: 15 business days prior to publishing – 100 %.

SuPPLEMENTARy iNFORMATiON >

Stylový magazín Lidových novin

Příloha
Lidových

novin
/
Sam

ostatně
neprodejné

/
Vycházím

ěsíčně
/
2.10.2019

/
číslo

XI

Design

Stylový magazín Lidových novin

Příloha
Lidových

novin
/
Sam

ostatně
neprodejné

/
Vycházím

ěsíčně
/
2.10.2019

/
číslo

XI

Design

EDiTiON PLAN

5. 2. New generation

4. 3. Fashion trends

1. 4. Food & drinks

15. 4. Men issue

6. 5. Architecture

20. 5. Art

3. 6. Craft

1. 7. Czech success 

2. 9. Fashion trends

16. 9. Green issue

7. 10. Design

4. 11. Watches and Jewellery

18. 11. Beauty

2. 12. Christmas
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CityLife

FORMATS 
bleed 

(W x H in mm) 
trimmed size

type area 
(W x H in mm)

price

2/1 panoramic spread 434 x 297 - 399 000

1/1 Page 217 x 297 181 x 261 225 000

2nd or 3rd cover page 217 x 297 181 x 261 255 000

4th cover page 217 x 297 181 x 261 290 000

1st right advert page 217 x 297 181 x 261 255 000

1/2 page landscape 217 x 148 181 x 130 134 000

1/2 page portrait 108 x 297 90 x 261 134 000

1/3 page landscape (bottom) 217 x 99 181 x 81 100 000

1/3 page portrait 72 x 297 54 x 261 100 000

The CityLife magazine is issued last Friday in a month, i.e. 11 times a year in the area of Prague-City (Prague + Prague-East + Prague-West).

LiFESTyLES MAGAZiNES  |  CityLife

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.

Valid from 1. 1. 2020

OuR TiP! >

In addition to standard formats, there is a separate offer of special formats: 
different flaps, adverts of special shapes and reaching the editorial text. 
The advert sampler and price calculation upon request.

Print technique: offset print, Colour: all pages are coloured
Page size: 217 x 297 mm
Paper cover – 170 g/m2 MK + lac. Paper inside: 80 g/m2

Bleed: 5 mm - all sides
Input materials and print: see pages 22-24

Deadline for orders: 12 business days prior to publishing.
Deadline for input materials: 9 business days prior to publishing.
Cancellation fees: 15 business days prior to publishing – 100 %.

SuPPLEMENTARy iNFORMATiON >

KULTURA•NÁKUPY•JÍDLO•ZÁBAVA•INSPIRACE•BYZNYS

HLAVA
PLNÁ

NÁPADŮ

METROPOLITNÍ MAGAZÍN MF DNES / ZÁŘÍ 2019

CO PRÁVĚ PÍŠE
PAVLA HORÁKOVÁ,
AUTORKA ROMÁNU

TEORIE PODIVNOSTI?

KULTURA•NÁKUPY•JÍDLO•ZÁBAVA•INSPIRACE•BYZNYS

HLAVA
PLNÁ

NÁPADŮ

METROPOLITNÍ MAGAZÍN MF DNES / ZÁŘÍ 2019

CO PRÁVĚ PÍŠE
PAVLA HORÁKOVÁ,
AUTORKA ROMÁNU

TEORIE PODIVNOSTI?

EDiTiON PLAN

31. 1. Issue No. 1

28. 2. Issue No. 2

27. 3. Issue No. 3

24. 4. Issue No. 4

29. 5. Issue No. 5

26. 6. Issue No. 6

28. 8. Issue No. 7

25. 9. Issue No. 8

30. 10. Issue No. 9

27. 11. Issue No. 10

11. 12. Issue No. 11
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WEEKLy TÉMA Valid from 1. 1. 2020

Inserted adverts are possible. For discounts and surcharges see page 17.

(issued every Friday except for holidays)

STANDARD FORMATS (4C)
bleed

(W x H in mm)
type area

(W x H in mm)
price

2/1 panoramic spread 420 x 285 386 x 261 350 000

4th cover page 210 x 285 181 x 261 300 000

2nd cover page 210 x 285 181 x 261 260 000

3rd cover page 210 x 285 181 x 261 250 000

1/1 Page 210 x 285 181 x 261 250 000

Big corner (Junior page) 135 × 215 122 × 200 190 000

1/2 page - landscape 
- portrait

210 x 140 
102 x 285

181 x 128 
88 x 261

150 000

1/3 page - landscape (bottom) 
 - portrait

210 x 114 
72 x 285

181 x 95 
55 x 261

100 000

1/4 page - corner 
- landscape (bottom) 

 - portrait    

- 
210 x 84 
60 x 285

88 x 128 
181 x 65 
42 x 261

90 000

Non-standard formats are allowed upon agreement. Prices are shown without discounts and VAT.

Deadline for orders: 10 business days before the edition.
Deadline for input materials: 5 business days prior to publishing.
Cancellation fees:   21-15 business days prior to publishing – 50 %. 

From 14 business days prior to publishing – 100 %

Page size: 210 x 285 mm (w x h)
Paper cover: 115 g/m2 – LK. Paper inside: 57 g/m2 LWC
Raster: 52 l/cm, (133 lpi)
Bleed: 5 mm - all sides
input materials and print: see pages 22-24

SuPPLEMENTARy iNFORMATiON >

TECHNiCAL CONDiTiONS >

Kateřina Filipi: Můj život
s nevyléčitelnou nemocí

25/2019 21. června 2019 / 30 Kč / předplatné 25 Kč, Slovensko 1,70 € / www.etema.cz

Čech vyrábí zbroj
a lodě pro Vikingy

V čem se
lékaři celé
rokymýlili

Jaké jsou
nejlepší na
smažení
A co (ne)jíst

Zdravé tuky

Kateřina Filipi: Můj život
s nevyléčitelnou nemocí

25/2019 21. června 2019 / 30 Kč / předplatné 25 Kč, Slovensko 1,70 € / www.etema.cz

Čech vyrábí zbroj
a lodě pro Vikingy

V čem se
lékaři celé
rokymýlili

Jaké jsou
nejlepší na
smažení
A co (ne)jíst

Zdravé tuky

SPECiAL THEMATiC iSSuES

17. 1. Mountain resorts

21. 2. Food supplements

20. 3. Joints

17. 4. Czech breweries

22. 5. Healthy teeth

12. 6. Traveling

17. 7. Barbecue

7. 8. Outdoor

11. 9. Smart household

9. 10. Immunity

13. 11. Electromobility

4. 12. Christmas, gift ideas
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MONTHLy TÉMA TESTuJEME Valid from 1. 1. 2020

SPECiAL THEMATiC iSSuES

20. 1. 1

17. 2. 2

23. 3. 3

20. 4. 4

18. 5. 5

22. 6. 6/7

17. 8. 8

21. 9. 9

19. 10. 10

23. 11. 11/12

Deadline for orders: 10 business days before the edition.
Deadline for input materials: 5 business days prior to publishing.
Cancellation fees:   21-15 business days prior to publishing – 50 %. 

From 14 business days prior to publishing – 100 %

Page size: 210 x 285 mm (w x h)
Paper cover: 115 g/m2 – LK. Paper inside: 57 g/m2 LWC
Raster: 52 l/cm, (133 lpi)
Bleed: 5 mm - all sides
input materials and print: see pages 22-24

SuPPLEMENTARy iNFORMATiON >

Inserted adverts are possible. For discounts and surcharges see page 17.

Separately selling monthly Téma Testujeme is published 10 times a year on Monday.

STANDARD FORMATS (4C)
bleed

(W x H in mm)
type area

(W x H in mm)
price

2/1 panoramic spread 420 x 285 386 x 261 315 000 Kč

4th cover page 210 x 285 181 x 261 270 000 Kč

2nd cover page 210 x 285 181 x 261 235 000 Kč

3rd cover page 210 x 285 181 x 261 225 000 Kč

1/1 Page 210 x 285 181 x 261 225 000 Kč

Big corner (Junior page) 135 × 215 122 × 200 170 000 Kč

1/3 page - landscape (bottom) 
 - portrait

210 x 140 
102 x 285

88 x 261 
181 x 128

135 000 Kč

1/3 page - landscape (bottom) 
 - portrait

210 x 114 
72 x 285

181 x 95 
55 x 261

90 000 Kč

1/4 page - corner 
- landscape (bottom) 

 - portrait    

- 
210 x 84 
60 x 285

88 x 128 
181 x 65 
42 x 261

80 000 Kč

TesTujeme

Instantní káva
co vám do ní míchají

1/2020 20. ledna 2020 / 49 Kč

Non-standard formats are allowed upon agreement. Prices are shown without discounts and VAT.

TECHNiCAL CONDiTiONS >
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DAiLiES   |  Regional editions Valid from 1. 1. 2020

TOP KOMBi 
Advert prices

Advert part
1 mm/1 cl.

Floating advert*
1 mm/1 cl.

Mon, Tue, 
Wed, Sat

Thu
Thu (MFD) 

Fri (LN)
Fri

Mon, Tue, 
Wed, Sat

Thu
Thu (MFD) 

Fri (LN)
Fri

Edition for the Prague area 127 148 157 134 508 592 628 536

Edition for the Bohemian area 169 192 206 181 676 768 824 724

Edition for Northern Moravia 78 88 106 83 312 352 424 332

Edition for Southern Moravia 63 73 91 67 252 292 364 268

MF DNES 

Advert prices

Advert part
     1 mm/1 cl.                         1 line/1 cl.

Floating advert*
1 mm/1 cl.

Advert on title**
46 x 38 mm

 Mon, Tue, 
Wed, Fri, 

Sat
Thu

Mon, Tue, 
Wed, Fri, 

Sat
Thu

Mon, Tue, 
Wed, Fri, 

Sat
Thu

Mon, Tue, 
Wed, Fri, 

Sat
Thu

Edition for Prague area 
(Prague-City + Central Bohemian Region)

102 126 219 270 408 504 13 260 16 380

Edition for Prague-City 94 112 201 240 376 448 12 220 14 560

Edition for Central Bohemian Region 35 41 75 87 140 164 4 550 5 330

Edition for the Region of Ústí n. L. or South Bohemian 
or Plzeň Region or Olomouc Region or Zlín Region

31 36 66 78 124 144 4 030 4 680

Edition for the Liberec Region or the Region of Hradec 
Králové or Pardubuce Region or Vysočina Region

28 32 60 69 112 128 3 640 4 160

Edition for the Region of Karlovy Vary 24 28 51 60 96 112 3 120 3 640

Edition for the Moravian and Silesian Region 42 49 90 105 168 196 5 460 6 370

Edition for the South Moravian Region 46 56 99 120 184 224 5 980 7 280

LiDOVÉ NOViNy 

Advert prices

Advert part
1 mm/1 cl.

Floating advert*
1 mm/1 cl.

Mon, Tue, Wed, Thu, Sat Fri Mon, Tue, Wed, Thu, Sat Fri

edition for the Prague area*** 57 66 228 264

edition for the Bohemian area*** 57 66 228 264

edition for Northern Moravia and Southern Moravia*** 29 31 116 124

* An advertisement (45 x 25 to 80 mm or 93 x 15 to 60 mm) located in the editorial section and wrapped in editorial content from at least three sides.

On the title page of the MF DNES BOOK, it is even possible  to place a double-size advertisement next to title – 92 x 38 mm. 
The regional advert on title may be placed in the individual cases on the title page of the MF DNES daily.

***  The special Tandem offer applies to HR advertising in Lidové noviny’s Manager Movements supplement (see Discounts and Surcharges - p. 17).

EXPLANATORy NOTES >

OuR TiP! >

All individual regional editions can be combined with each other.
2 regional editions = 20 % discount, 3 and more regional editions = 30 % discount.
Only the price for the Prague Area edition can be used for the separate combination of the editions of Prague-City and Central Bohemian Region.
Not applicable to Tandem offer and to discounted rates: Prague Area and Bohemia, editions of North and South Moravia.
The advertisements must have the same motif, size, colour, and be published on the same day.

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.

Calculation for regional and local editions of the advert combination Ultra Kombi is available upon request.



www.mafra.cz/sluzby DAiLiES   |  Regional editions 13

DAiLiES   |  Regional editions Valid from 1. 1. 2020

Deadline for orders: 3 business days prior to publishing. Deadline for input materials: 2 business days prior to publishing.

Cancellation fees: from 2 business days prior to publishing – 100 %.
Prices are shown excl. VAT. For discounts and surcharges see page 17.
Advertisements may be placed in crossword puzzles of the regional editions for a 25% surcharge (advertisement size of 93 x 55 mm).

1

2

3

9

8

7

6

5

4

10

11

12

13

14

1 = Prague edition

2 =  Central Bohemian 
Region edition

1 + 2 = Prague area edition

3 = Region of Ústí n. L.

4 = Liberec Region

5 =  Region 
of Hradec Králové

6 = Pardubice Region

7 =  South Bohemian 
Region

8 = Plzeň Region

9 = Region of Karlovy Vary

10 =  Moravian 
and Silesian Region

11 = Olomouc Region

12 = Zlín Region

13 =  South 
Moravian Region

14 = Vysočina Region

REGiONAL EDiTiON iN MF DNES DAiLy>

1

2

3

4

1 =  Prague area edition *

2 =  edition for the 
Bohemian area *

3 =  edition 
for Northern Moravia**

4 =  edition 
for Southern Moravia

 
*  Subscribers in Central 

Bohemian Region 
receive the edition 
for Prague Area.

**  The edition for Southern 
Moravia is distributed 
in the district 
of Uherské Hradiště.

REGiONAL EDiTiONS iN LiDOVÉ NOViNy DAiLy>
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Valid from 1. 1. 2020DAiLiES |  Metro

CLASSiFiED ADS* 
Prices of advertisement

W x H 
in mm

Total Bohemia
Prague 

+ Central 
Bohemia

Moravia Brno

1/1 page 4C 204 x 270 199 017 169 533 132 678 73 710 51 597

1/1 page BW 204 x 270 176 904 153 317 119 410 66 339 47 174

1/2 page 4C 204 x 134 102 028 86 912 68 018 37 788 26 452

1/2 page BW 204 x 134 90 691 78 599 61 217 34 009 24 184

1/3 page 4C 204 x 90 69 984 59 616 46 656 25 920 18 144

1/3 page BW 204 x 90 62 208 53 914 41 990 23 328 16 589

1/4 page 4C 99 x 134 53 185 45 305 35 456 19 698 13 789

1/4 page BW 99 x 134 47 275 40 972 31 911 17 728 12 607

Price per 1 mm/1cl. 4C - 135 115 90 50 35

Price per 1 mm/1cl. BW - 120 104 81 45 32

DiSPLAy ADVERTiSiNG 
Advert prices

W x H 
in mm

Total Bohemia
Prague +  
Central 

Bohemia
Moravia Brno

Plzeň+KV or 
PC+HK or 
LC+uL or 
Ostrava or 

ZL+OL

Southern 
Bohemia

Vysočina

1/1 Page 204 x 286 385 961 326 007 254 628 137 266 85 792 70 229 45 649 45 649

1/2 page - portrait 
– landscape

99 x 286 
204 x 142

194 911 164 633 128 587 69 319 43 324 35 466 23 052 23 052

1/3 page 
– landscape (bottom)

204 x 95 130 455 110 190 86 064 46 396 28 997 23 738 15 429 15 429

1/4 page - portrait 
– landscape (bottom)

99 x 142 
204 x 71

98 421 83 131 64 929 35 003 21 877 17 908 11 640 11 640

Price per 1 mm/1cl. 279 235 184 99 64 51 33 33

OuR TiP! > In addition to standard formats, there is a separate offer of special formats: various formats on title page, four-page 
advertisements, island advertisements, advertisements of special shapes, frames, junior pages, sleeves and pasted inserts. 
Samples of advertisements and pricing on request.

Discount on orders of Ultra Kombi advertising combination.

*  Display advertising on pages and in classified advertising sections. 
(Width of columns in mm: 32 - 66 - 100 - 134 - 168 - 202)

Prices are shown excl. VAT. Other formats are possible.

Metro daily: published from Monday to 
Friday

For text advertisements that are 
graphically similar to editorial material, 
MAFRA reserves the right to designate 
such an advertisement in its upper area 
with the ADVERTISEMENT sign of 
the size of 10 points. The client is 
not entitled to a reduction of the 
advertisement price.

Discounts and surcharges: see page 17.

ADDiTiONAL iNFORMATiON >

PAGE SiZE
Type area size: 204 x 286 mm
Number of columns: 5
Width of the column: 38 mm
Number of columns / Width in mm:
1/38     2/80     3/121     4/204 
Minimal height of display 
advertisements: 15 mm

iNPuT MATERiALS
The technical conditions are identical 
with the technical conditions 
of the MF DNES daily, see page 22-24.

TECHNiCAL CONDiTiONS >
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WEEKLy  |  5plus2 Valid from 1. 1. 2020

Prices are shown excl. VAT. Other formats are possible. 
Discounts and surcharges: see page 17. 
The prices in district editions are stated in a separate price list of the 5plus2 weekly.

ADDiTiONAL iNFORMATiON >

PAGE SiZE
Type area size: 204 x 286 mm
Number of columns: 4
Width of the column: 47 mm
Number of columns / Width in mm:
1/47     2/99     3/152     4/204 
Minimal height of display advertisements: 15 mm

iNPuT MATERiALS
The technical conditions are identical with the technical conditions of the 
MF DNES daily, see page 22-24.

TECHNiCAL CONDiTiONS >

OuR TiP! > In addition to standard formats, there is a separate offer of special formats: various formats on title page, four-page 
advertisements, island advertisements, advertisements of special shapes, frames, junior pages, sleeves and pasted inserts. 
Samples of advertisements and pricing on request.

Discount on orders of Ultra Kombi advertising combination.
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2/1 page 428 x 286 972 400 248 262 171 600 102 960 80 080 102 960 102 960 102 960 114 400 91 520 171 600 171 600 102 960 102 960 102 960

1/1 Page 204 x 286 486 200 165 500 85 800 51 480 40 040 51 480 51 480 51 480 57 200 45 760 85 800 85 800 51 480 51 480 51 480

1/2 page 
landscape

204 x 142 243 100 83 580 42 600 25 560 19 880 25 560 25 560 25 560 28 400 22 720 42 600 42 600 25 560 25 560 25 560

1/2 page 
portrait

99 x 286 243 100 83 580 42 900 25 740 20 020 25 740 25 740 25 740 28 600 22 880 42 900 42 900 25 740 25 740 25 740

1/3 page 
landscape

204 x 95 161 500 55 940 28 500 17 100 13 300 17 100 17 100 17 100 19 000 15 200 28 500 28 500 17 100 17 100 17 100

1/4 page 
landscape

204 x 71 120 700 42 200 21 300 12 780 9 940 12 780 12 780 12 780 14 200 11 360 21 300 21 300 12 780 12 780 12 780

Price per  
1 mm/1 cl.

425 151 75 45 35 45 45 45 50 40 75 75 45 45 45
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ADVERTiSiNG OFFER   |   XXL Valid from 1. 1. 2020

ADDiTiONAL iNFORMATiON >

Conditions of provision:   XXL includes the Metro and 5plus2 titles. May be applied for a single client also in the case of the advert of a different 
content (e.g. different products), as well as for the adverts on different days within one calendar week.

inserted advertisements:  For prices and technical conditions see page 19.

Confirmation of the order:  The confirmation of the order within XXL will be carried out by the sales department of the Metro daily

Discounts: For the number of publications see page 17.

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.
The advertisements must have the same motif, size, colour, and be published on the same day.
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2/1 page 428 x 286 1 241 074 648 753 156 604 113 769 128 820 156 604 156 604 165 184 148 024 225 675 247 659 156 604 156 604 128 820

1/1 Page 204 x 286 697 728 375 302 91 533 65 836 73 010 91 533 91 533 95 823 87 243 129 000 134 004 91 533 91 533 70 399

1/2 page 
landscape

204 x 142 350 408 188 087 45 821 32 991 36 541 45 821 45 821 47 951 43 691 64 598 66 823 45 821 45 821 35 223

1/2 page 
portrait

99 x 286 350 408 188 669 45 956 33 096 36 676 45 956 45 956 48 101 43 811 64 823 67 149 45 956 45 956 35 358

1/3 page 
landscape

204 x 95 233 563 125 851 30 713 22 077 24 452 30 713 30 713 32 138 29 288 43 227 44 750 30 713 30 713 23 570

1/4 page 
landscape

204 x 71 177 128 95 752 23 414 16 919 18 573 23 414 23 414 24 479 22 349 32 868 33 875 23 414 23 414 17 691

1/4 page 
portrait

99 x 142 175 296 94 543 23 080 16 585 18 357 23 080 23 080 24 145 22 015 32 461 33 541 23 080 23 080 17 691



www.mafra.cz/sluzby  17Discounts, Surcharges and Example of Advertising Price Calculation in Dailies

Discounts, Surcharges and Example of Advertising Price Calculation in Dailies

Discounts
MF DNES, LN 

for area 
– agreement per mm

MF DNES, LN, Metro, 5plus2 
for quantity – repeated 

publication of the same size

  3 % 3 and more

  5 % from 5,000 mm 6 and more

10 % from 10,000 mm 12 and more

15 % from 20,000 mm 24 and more

20 % from 40,000 mm 48 and more

Special pricing possible from 60,000 mm 60 and more

Surcharges for placement in editorial section. 
Advertisement placed on one page in the size:

Surcharge

within 1/3 page** 100 %

within 1/2 page 50 %

from 1/2 page no surcharge

Surcharge for fixed position*** Surcharge

1st position of the advertisement (A5) of the size of 1/2 page and greater 15 %

2nd position of the advertisement (A7) of the size of 1/2 page and greater 10 %

Surcharge for fixed position: Surcharge

Display advertisement on the cover page (MF DNES, LN), apart from 
predefined formats specified on page 4 of this price-list*

350 % 
of the editorial price 

of the advert

Display advertisement on the last page (MF DNES, LN) 350 %

display advertisement on page A3 (MF DNES, LN) 100 %

Applicable to MF DNES, LN, TOP KOMBi and uLTRA KOMBi

The offer Tandem is intended only for HR adverts published 
on Tue, Thu, Sat (MFD), Thu (LN), Fri (5plus2), Wed (Metro).

Exceptions: in MF DNES not applicable to classified HR advertising 
in the editions of Prague-City and Prague Area; in LN applicable to 
advertising for area sizes starting from 200 mm.

Rules: Tandem is placed as a single order but each advertisement 
is invoiced separately, always with a 25% discount (a combination 
of two advertisements) or a 30% discount (a combination of three 
advertisements). Combination discounts across regional editions 
do not apply to this offer.

TANDEM OFFER–PROMOTiON OF REPEATED HR ADVERTiSiNG 

Tandem “2 for 1.5” 2 adverts in 8 days 25% discount     

Tandem “3 for 2” 3 adverts in 15 days 30% discount

All discounts are calculated for one advertiser and 
cannot be aggregated.

A separate one-year agreement for TOP KOMBI is 
not required; as the amount of discounts granted 
in TOP KOMBI is based on the number of mm and 
repetitions achieved in MF DNES.

The number of mm and the number of repetitions in 
MF DNES and LN cannot be aggregated.

Surcharge for grafic processing of document 10 %

***  For smaller advertisements this surcharge is 
replaced with an editorial surcharge.

Surcharges for publication under the brand Surcharge

collecting in person 50 Kč

delivery by post, email 100 Kč

delivery by post abroad 300 Kč

**  In Metro and 5plus2, the editorial page format 
smaller than 1/3 of the page is possible, but the 
price and surcharge are calculated from the size 
of 1/3 of the page.

  In MF DNES and LN, the editorial page format 
starting from 278 mm is possible. For smaller 
formats, the price and surcharge are calculated 
from the size of 278 mm.

*  Non-standard formats of advertising on the cover 
page are possible only upon agreement.
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Discounts, Surcharges and Example of Advertising Price Calculation in Dailies

Fee for the placement in a crossword:  
A 25 % surcharge is added to the price of an advertisement in a crossword (2 columns x 55 mm).

Surcharge for follow-up advertising:  
An additional 15 % surcharge is added to the price of the second advertisement and other follow-up advertisements.

EXAMPLE OF ADVERTiSiNG PRiCE CALCuLATiON >
(Basic price = number of columns x advertisement height in mm x rate per 1 mm of column)

National edition of MF DNES, business day,height of 139 mm, 2 columns, full-colour advert 4C, placement in the editorial section

Size of the advert (2 columns x 139 mm) 278 mm

Basic price (278 mm x 277 Kč) 77 006 Kč

Surcharge for placement in the editorial section (100% of 77 006 Kč) 77 006 Kč

Final price ( excl. VAT) 154 012 Kč

National edition of MF DNES, business day, height of 80 mm, 1 column, discount for the number of repetitions, editorial placement not required

Size of the advert (1 columns x 80 mm) 80 mm

Basic price (80 mm x 277 Kč) 22 160 Kč

Discount for the number of repetitions (15% of 22 160 Kč) - 3 324 Kč

Final price (VAT excl.) 18 836 Kč

ADDiTiONAL iNFORMATiON >
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inserted Advertisements Valid from 1. 1. 2020

if the weight exceeds 50 g/piece, the price will be set by agreement (this also applies to pasting).

Deadline for orders:
For dailies, 7 days prior to publishing.
For magazines, 21 days prior to publishing.  
Order confirmation within 3 days after supplying a model.

Delivery deadlines: 
Daily: 3 business days prior to publishing.  
Weekly magazines: 5 business days prior to publishing.

Due to the limited space capacity of the stock, 
it is necessary to deliver the material for insertion 
to the printing house on the date specified on the order 
confirmation, not before. Otherwise we will charge 
a 100 CZK fee per pallet and day.

Cancellation fees
30-16 business days prior to publishing: 50 %
15 days and less prior to publishing: 100 %

No later than 5 business days prior to publishing, 
the customer shall supply 5 copies of sample 
supplements to the Sales Department of MAFRA, a.s.

All prices in the price list are specified exclusive of VAT. 
For printed circulations of dailies see page 21.

Discounts Repetitions

Number of items 
uLTRA KOMBi, 

TOP KOMBi, 
MFD

Number of 
items

LN

Number 
of pieces
Metro or 
5plus2

3 % 3 x 500 000 200 000 500 000

5 % 6 x 1 000 000 350 000 1 000 000

10 % 8 x 1 500 000 500 000 1 500 000

15 % 10 x 2 000 000 650 000 2 000 000

20 % 12 x 2 500 000 800 000 2 500 000

Inserts made by one client in several regional editions on one day are considered to be 
one insert. Inserted pieces are added up.

Framework contract discounts do not apply to inserted advertisements, unless the 
contract expressly states otherwise.

1. Characteristics and specifications of supplements
Format and paper density of individual sheets
-   the smallest possible format is 105 x 148 mm into 

a magazine or 105 x 210 mm into a daily; the paper density 
must not be lower than 170 g/m2 or greater than 200 g/m2

-   for A4 and A5 – the density must not be lower than 
120 g/m2

-   the largest possible format is 230 x 310 mm for a daily and 
200 x 270 mm for a magazine; paper density of 120 g/m2

-   larger A2 and A3 formats must be folded down to A4 size; 
the paper density must not be lower than 60 g/m2 (A2) 
or 80 g/m2 (A3)

Format and paper density of multi-page supplements 
(A4, A5 a A6)
-   4 to 6 pages – the paper density must not be lower 

than 80 g/m2 (otherwise, the paper must be folded)
-  8 and more pages – minimum density of 52 g/m2

2. Quality of supplied supplements
The supplements must allow flawless processing without 
any further manual adjustment. Supplements that are glued, 

electrostatically charged or moist, with bent corners or 
otherwise damaged, as well as supplements with C-folds or 
Z-folds cannot be processed.
For multi-page A4 supplements, the fold must be on the 
longer side. The cut must be rectangular, straight and 
smooth, and of the respective format size. It is impossible to 
process supplements containing samples of goods; special 
formats may only be processed after being tested.

3. Transport and packaging of supplements
Transport of brochure supplements requires the use of stable 
pallets. The pallets need to be stacked precisely, cardboard 
needs to be put in between the layers, and the top layer 
needs to be provided with a wooden cover. Stacks in a single 
non-crossed layer (spines turned to one side!) must have the 
same height (8 to 10 cm), and must not be bound, taped or 
wrapped.
The supplements must be protected against damage during 
transport and against moisture.
Each pallet must be labelled in accordance with the delivery 
note, a dispatch note must be placed at the bottom of the 
stack side, the stack must be wrapped in a foil and taped 

over the wooden cover – please take care to avoid damaging 
the supplements.
Pallet dispatch notes are to be placed on two sides of the 
stack on the pallet and must include the following data:
Sender and recipient, party ordering the insertion, 
designation (name) of the supplement, insertion date, title 
and coverage unit (edition), number of supplements in the 
stack, on the pallet and in total, total number of pallets and 
the individual pallet number.

4. Miscellaneous
In the case of a distinct presentation of a name, product or 
service of another client in the inserted advertisement, the 
price must be agreed individually in advance. A non-dominant 
publication is subject to a surcharge of 15 % of the order 
price per each client.

If the technical conditions are met, the insertion success is 
approximately 98 %. If the instructions are not followed, the 
insertion success decreases proportionally, and MAFRA, 
a. s. reserves the right not to accept and not to insert the 
brochure supplements (or to change the date of insertion)!

OuR TiP! >

The printing and, where applicable, the graphic design of the inserted brochure supplements, including their transport to the place of insertion, can be 
arranged through the Sales Department of MAFRA, a.s. Pricing on request.

*  insertion in the 
national edition of 
MF DNES, LN, Metro 
and 5plus2

*  insertion in the 
national edition of MF 
DNES and LN

  After agreement 
also other cases, 
e.g. Insertion in the 
whole edition of 
a particular region, for 
all subscribers, etc.

TECHNiCAL CONDiTiONS FOR iNSERTS  >

Prices in CZK 
(applicable for 

inserting  
and sewing in)

Combined 
insertion 

uLTRA KOMBi 
*

Combined 
insertion 

TOP 
 KOMBi 

**

Dailies: 
MF DNES, 

Lidové noviny

Daily Metro, 
weekly 
5plus2

Magazines: 
Ona DNES, Téma, 

CityLife, 
Esprit

up to 10g/piece 1.25 1.35 1.45 1.25 1.60

up to 20 g/piece 1.45 1.55 1.65 1.45 1.90

up to 30 g/piece 1.65 1.75 1.85 1.65 2.10

up to 40 g/piece 1.85 1.95 2.05 1.85 2.40

up to 50 g/piece 2.05 2.15 2.25 2.05 2.70
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Valid from 1. 1. 2020Pasting onto Title Page

OuR TiP! >

Deadline for orders: 14 business days prior to publishing. 

When delivering the order, the client shall also supply a sample to the Sales Dept. of MAFRA, a. s.

Printing delivery deadlines: 2 business days prior to publishing.

For printed circulations of dailies see page 19.

ADDiTiONAL iNFORMATiON >

1. Speci cations of advertisement tags
Paper format, type and density: 
A6 (105 x 148mm) or A7 (74 x 105mm) 
-   glossy chalk uncoated or matte chalk uncoated paper: min. 

paper density is 170 g/m2 for A6 and 130 g/m2 for A7

2. Supply quality of advertisement tags
The supplied advertisement tags must allow immediate 
flawless processing without requiring any further manual 
adjustment or handling.
Advertisement tags that are glued with too fresh paint, 
electrostatically charged or moist cannot be processed any 
more.
 Advertisement tags with bent corners (or edges) or creased 
folds cannot be processed either.
The cut must be rectangular, of the respective format size, 
without disparities, and must not show disruptive cuts by 
a dull knife on the cut line.
It is impossible to process advertisement tags of special 
formats.

3. Transport and packaging of advertisement tags
Box packaging
We require the use of boxes to transport advertisement tags. 
Advertisement tags can be packed vertically, their reverse 
and front sides must not be swapped, and the foot of the 
advertisement tags must be unified throughout the box. The 
front side is the side that will not be pasted. Advertisement 
tags can also be packed in boxes horizontally, and their 
reverse and front sides must not be swapped either. The 
foot of the advertisement tags must be unified throughout 
the box. Advertisement tags must be protected against 

damage during transport (mechanical stress) and against 
moisture.

Box labelling
Each box must be labelled as follows: 
name of the newspaper (into which the tags are to be 
pasted), edition, issue (into which the tags are to be pasted), 
number of advertisement tags in the box, serial number of 
the box.

Packing the boxes on pallets
To transport the advertisement tag boxes, it is possible to 
use plastic (wooden) stable multi-use EUR-pallets sized 
80 x 120 cm.
The boxes need to be precisely stacked on the pallets 
to ensure that the outside edges are smooth and do not 
outreach the pallet size.
Maximum stack size, including the pallet – 110 cm. 
Maximum stack weight, including the pallet – 700 kg.
It must be possible to load the pallets by a forklift truck 
or pallet truck from all sides.
Each pallet must be clearly labelled in accordance with the 
delivery note (see the pallet dispatch note).

Packing the pallets
A pallet dispatch note is to be placed on two sides of the 
stack (see below).
The stack is to be wrapped in a foil.

Accompanying documents for advertisement tags
The data included in the pallet dispatch notes must be 
consistent with the data included in the delivery notes.
Pallet dispatch notes are to be placed on two sides of the 
stack on the pallet and must include the following data: 
name of the newspaper, edition (into which the tags are to 

be pasted), name of the advertisement tags (that are to be 
pasted), date of issue, number of boxes on a pallet, total 
number of advertisement tags in the delivery, total number 
of pallets in the delivery, serial number of the pallet, pallet 
weight, supplier's address, name and telephone number.

Delivery notes must include the following data: name of the 
newspaper (into which the tags are to be pasted), name 
of the advertisement tags (that are to be pasted), date of 
issue, party who has ordered the advertisement tags, total 
number of pallets in the delivery, total number of printed 
advertisement tags in the delivery, date of delivery of the 
advertisement tags from the producer, sender, recipient.

4. Mafraprint printing houses – contacts

Prague printing house: Tiskařská 2, 108 00 Praha 10, 
Head of Production Management Department, 
phone: 225 068 403

Olomouc printing house: Pavelkova 7, 772 00 Olomouc, 
Head of Production Management Department, 
phone: 583 803 127

5. Graphic preparation of input materials to be printed at 
MAFRA, a. s.

Input materials in electronic format as PDF + proof copy. 
Minimum resolution of 300 dpi. Recommended ICC profile 
for separation into CMYK – Fogra 39L.

CMYK colours only.

Input materials for bleed: 5 mm over the edge, crop marks: 
4 mm from trimmed size, safe distance of text from tag 
edge: 4 mm.

TECHNiCAL CONDiTiONS for pasting onto newspaper title page  >

The printing and, where applicable, the graphic design of tags to be put on the title page, including their transport to the place of pasting, can be 
arranged through the Sales Department of MAFRA, a. s. Pricing on request.

Prices are specified exclusive of discounts and VAT.

Framework contract discounts do not apply to pasted advertisements, unless the contract expressly states otherwise.

PASTiNG ONTO TiTLE PAGE
Price in CZK

Format 
(W x H in mm)

Price
uLTRA KOMBi 

(MFD + LN 
+ METRO 
+ 5plus2)

Price
TOP KOMBi 
(MFD + LN)

Price per 1 title 
MF DNES or 

Lidové noviny

Price per 1title 
Metro or 
5plus2

A6 tag (printed on one or two sides) 105 x 148 2.30 2.50 2.80 2.30

A7 tag (printed on one or two sides) 74 x 105 1.80 2.00 2.30 1.80

Due to the limited space capacity of the stock, it is necessary to deliver the material for pasting to 
the printing house on the date specified on the order confirmation, not before. Otherwise we will 
charge a 100 CZK fee per pallet and day.

If the client does not deliver leaflets stacked according to our technical terms, we will charge him 
a charge for their rearrangement.

MLADÁ FRONTA středa 1. 8. 2018 19 Kč

9 771210 116058

1 8 1 7 6
MF DNES XXIX/176
Předplatné 225 555 566
www.mfdnes.cz

Cena v zahraničí: Slovensko 1,19 € Navštivte náš zpravodajský
server www.idnes.cz

31. 7.

Č
esko dnes s velkou pravdě-
podobností zažije nejteplej-
ší den roku. Stále větší po-
čet tropických dnů během
léta přitom v posledních le-

tech prudce zvedá zájem Čechů o
chlazení domácností. A jak se zve-
dá průměrná teplota, lidé podle do-
davatelů zapínají „klimu“ častěji.

„Nárůst poptávky proti situaci
před dvěma lety je zhruba dvaceti-
procentní. Poptávka roste ze všech
sektorů. Větší zájem mají domác-
nosti, provozovatelé administrativ-
ních budov i průmyslových hal,“
říká Jaromír Železný, výkonný ředi-
tel AirPlus, dceřiné společnosti
ČEZ ESCO.
„Zvýšený zájem je od parného

léta v roce 2015,“ potvrzuje i spolu-
majitel společnosti Kryoklima Jan
Hodák.
Kvůli vyššímu zájmu je třeba v se-

zoně na montáž klimatizace delší
dobu čekat – aktuálně se pohybují
od jednoho do dvou měsíců. Mimo
sezonu se čeká kolem týdne. Samot-
ná instalace se v bytě dá zvládnout
za necelý den, v rodinnémdomě za-
bere dva dny.
Nárůst dokládají i statistiky dovo-

zu. Loni se jich do Česka dovezlo za
10,7 miliardy korun, zatímco v roce
2010 to bylo jen za 4,1 miliardy.
Podle prodejců letos až o třetinu

stoupl také zájem o levnější mobil-
ní klimatizace a ventilátory, které

nevyžadují odbornou montáž.
Ve srovnání s USA nebo Japon-

skem, kde má pevnou klimatizaci
devět z deseti domácností, či západ-
ní Evropou však v Česku ochlazuje
své pokoje menší počet lidí. Odha-
dem se nyní v tuzemsku montuje
kolem 20 tisíc klimatizací pro do-
mácnosti ročně. Další se montují
do průmyslových či skladových hal
nebo kanceláří. S postupujícím
oteplováním planety se však dá
čekat, že zájem dál poroste.
Právě chlazení budov je podle stu-

die Mezinárodní energetické agen-
tury celosvětově nejrychleji rostou-
cím „žroutem“ elektřiny. Množství
elektřiny, které klimatizace potře-
bují ke svému provozu, má v násle-
dujících třech desítkách let stoup-
nout na trojnásobek. Dnes mají kli-
matizace zhruba desetiprocentní
podíl na celosvětové spotřebě elek-
třiny.
Zpráva uvádí, že počet klimatiza-

cí ve světě stoupne z nynějších
1,6 miliardy na 5,6 miliardy v roce
2050. Pokračování na str. 6

31. 7.

JAK PŘEŽÍT TROPY
Podrobná předpověď. Návod, jak si chránit zdraví. Čtěte na straně 5

Není léto jako léto Srovnávací snímek trávníku na koupališti v pražskémPodolí včera (vpravo) a přesně o rok dříve (vlevo) ukazuje, jakmoc se letošní léto liší od toho loňského. I loni bylo dost tep-
lo – nebylo však takové zničující sucho. Včerejšek byl zatím nejteplejším dnem roku. Teploty stoupaly až nad 37 stupňů. Foto:Michal Šula,MAFRA

Martin Petříček
redaktor MF DNES

VYSOČINA
Obyvatelé starých jihlavských domů

s pečovatelskou službou si stěžují
Lidem chybějí bezbariérové přístupy,

cesta je prašná a ze střechy padají tašky

2017 2018

Jakub Pokorný, Robert Oppelt
reportéři MF DNES

PRAHA Tomio Okamura a expre-
zident Václav Klaus mají společný
například rezervovaný vztah kmi-
graci a Evropské unii. Doposud
však reprezentovali dva odlišné
světy.
Ty se teď protnuly. Člen správní

rady Institutu Václava Klause Ladi-
slav Jakl kandiduje do Senátu za
SPD v Praze 2.
Včera odpoledne vypršel termín

pro odevzdání kandidátek do pod-
zimních voleb. Těsně předtím zve-
řejnilo své kandidáty i hnutí SPD.
Tomio Okamura to udělal záměr-
ně na poslední chvíli, abymu jeho
nominanty nikdo nestihl zpochyb-
ňovat.

„Láďu Jakla jsem potkal poprvé
asi před deseti lety. Máme stejný
názor na svobodu a suverenitu
České republiky,“ komentoval
včera Jaklovo angažmá Tomio
Okamura.
Ladislav Jakl včera nebral tele-

fon. Jakl nekandiduje rozhodně za
Klausovými zády, protože exprezi-
dent nedávno v rozhovoru pro
MF DNES prozradil, že „někteří

lidé, které zná, dostali nabídku
kandidovat za Okamuru a vážně
o ní uvažují“.
Expert na pivo a bigbítový hu-

debník Ladislav Jakl, který měl
před pár lety v šatníku triko se žlu-
tými unijními hvězdičkami sesku-
penými do kosočtverce, to nebu-
de mít v obvodě Praha 2 lehké.
Lidé tam totiž volí úplně jiné

typy. V současnosti je tam senáto-

remLiborMichálek zvolený s pod-
poru Pirátů, Zelených a lidovců.
Volby do horní komory slibují

i další zajímavé souboje. Čistě teo-
reticky by se v Senátu mohli sejít
expremiér Jiří Paroubek, jeho
vládní mluvčí Lucie Orgoníková
a jeho ministr David Rath.
Všichni tři kandidují, byť za

ČSSD už jen Orgoníková.
Čtěte na str. 2 a 3

37 °C

Klausův Jakl kandiduje za Okamurovo SPD

Klimatizace pro
deset milionů
Tropy a ekonomika: z ochlazování vzduchu se stal velký byznys už i v Česku

DomaDNES:
magazín pro
byt a zahradu

Jak jsem viděl
Tour Str. 18

de France

Rozhovor:
V Asii máte
přítele Str. 4

Tipy: Výlety
za dávnou
technikou Str. 14
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Places of Delivering Flyers Valid from 1. 1. 2020

PLACES OF DELiVERiNG FLyERS FOR iNSERTED ADVERTiSEMENTS AND TAGS TO BE PASTED ONTO NEWSPAPER’S TiTLE PAGE

Places of deliveries:

MAFRA, a. s. 
Printing Company Prague

Tiskařská 2/625 
Prague 10, Malešice 

Tel.: 225 068 403

MAFRA, a. s. 
Printing Company Olomouc  

Pavelkova 7  
Olomouc 

Tel.: 583 803 127

Severotisk, 
spol. s r. o. 

Mezní 7 
Ústí nad Labem

Tel.: 472 770 180

Svoboda Press, s. r. o.
Sazečská 560/8 

Praha 10  
Tel.: 266 021 101

Dailies MF DNES, Lidové noviny, Metro, 
Weekly 5plus2

Magazines Ona DNES,  
City life, Téma, Téma Testujeme 

Magazine Esprit
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Technical details and conditions Valid from 1. 1. 2020

PRiNT >

Dailies MF DNES, Lidové noviny,  
Metro, weekly 5plus2

Printing technology: offset newspaper printing
Colour: all pages in colour
Shade value increase 
in mean values:  
black, cyan, magenta, yellow: 25 %  ± 2 %

• Dailies MF DNES and LN 285 x 435 mm (w x h)
 Paper: UPM News 45 g/m2

 Raster: 40 lines/cm (100 lpi)
 (published daily, apart from Sundays and holidays)

• Daily MEtRo 204 x 286 mm (w x h) 
 Paper: uPM News 45 g/m2 
 Raster: 40 lines/cm (100 lpi)
 (published from Monday to Friday, apart from holidays)

• Weekly 5plus2 204 x 286 mm (w x h) 
 Paper: uPM News 45 g/m2

 Raster: 40 lines/cm (100 lpi)
 (published every Friday, apart from holidays)

• CItY DNES 210 x 285 mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (based on every last Wednesday of the month)

• FRIDaY LN 210 x 285  mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi) 
 (published every Friday, apart from holidays)

• VíkEND DNES 210 x 285 mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi) 
 (published every Saturday, apart from holidays)

• CItY LIFE 217 x 297 mm (w x h)
 Paper inside: 80 g/m2, UPM STAR SILK
 Paper cover: 170 g/m2 – GP, lak
 Raster: 52 l/cm, (133 lpi)
 (published last Friday in the month, apart from holidays)

• ESPRIt 236 x 297 mm (w x h)
 Paper inside: 80 g/m2, UPM STAR MATT
 Paper cover: 170 g/m2 – GP, lak
 Raster: 52 l/cm, (133 lpi)
 (published the first Wednesday in the month, apart from holidays)

• tÉMa WEEkLY 210 x 285 mm (w x h)
 Paper inside: 57 g/m2 LWC
 Paper cover: 115 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published every Friday, apart from holidays)

• tÉMa tEStujEME 210 x 285 mm (w x h)
 Paper inside: 57 g/m2 LWC
 Paper cover: 115 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published 10 times a year, on Monday)

MagazINES (GP = glossy paper, MP = matte paper)

Printing technology: offset printing
Colour: all pages in colour

 • oNa DNES 210 x 285 mm (w x h) 
 Paper: 57 g/m2 LWU Smart
 Raster: 52 lines/cm (133 lpi)
 (published every Monday, apart from holidays)

• auto DNES 210 x 285 mm (w x h)
 Paper inside: 52 g/m2 uPM brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi) 
 (published every Tuesday, apart from holidays)

• DoMa DNES 210 x 285 mm (w x h)
 Paper inside: 60 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published every Wednesday, apart from holidays)

• DNES+tV 210 x 285 mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published every Thursday, apart from holidays)

• RoDINa 210 x 285 mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published every Friday, apart from holidays)
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Technical details and conditions Valid from 1. 1. 2020

TECHNiCAL CONDiTiONS FOR THE DELiVERy 
OF iNPuT MATERiALS – DaILIES >

FORMATS, TyPE AREA, WiDTH OF COLuMNS >

1. INPut MatERIaLS 
 FoR PRoDuCtIoN at MaFRa, a. s.:

Halftone, high-quality B&W 
or colour photographs, logos as curves.

2. INPut MatERIaLS 
 IN ELECtRoNIC FoRMat:

PDF or, where appropriate, EPS or PostScript files, 
composite, with images and fonts included. 
Halftone image inputs with minimum resolution 
of 250 dpi. On request, the publishing house may 
present the customer with its own simulated 
printout on newsprint for colour proofs.

Full colour advertisements (4C)
If RGB is converted into CMYK, the conversion 
parameters defined by the publishing house 
or, where applicable, an ICC profile defined and 
supplied by the publishing house must be used.
RGB to CMYK conversion file 
– the printing machine’s ICC profile is available at 
http://www.mafra.cz/priloha-icc-profil

Total Area Coverage of no more than 240 % 
(in neutral grey), i.e.: the maximum 
sheet coverage by colour at any place 

must not exceed 240 % !

The colour scale sampler of MAFRA,, a. s. 
newspaper printing, which we will provided 
on request, can be used for the processing.

The detailed technical conditions are available 
in the Technical Conditions online at: 
http://www.mafra.cz/sluzby.  
There is also detailed information on the 
recommended ICC profile to convert bitmap 
images from RGB to CMYK.

Data transfer: e-mail, FTP,  file hosting services

Do not enter crop marks 
and bleed into your document. 
Do not use a colour composed of all 
CMYK colours for black font.

MF DNES, Lidové noviny, 
Metro dailies, 5plus2 weekly, 
extraordinary supplements of MF DNES

MF DNES, LIDoVÉ NoVINY  
(Berlin format)

Size of type area: 285 mm width x 435 mm height
Column No.: 6 / Column width: 45 mm
gap between columns: 3 mm
Width at column No.:
1 col.: 45 mm
2 col.: 93 mm
3 col.: 141 mm
4 col.: 189 mm
5 col.: 237 mm
6 col.: 285 mm
Minimum height of display advertisements: 15 mm

MEtRo (tabloid format)

Size of type area: 204 x 286 mm
Column No.: 5 / Column width: 38 mm
gap between columns: 3 mm
Width and column No.:
1 col.: 38 mm
2 col.: 80 mm
3 col.: 121 mm
4 col.: 163 mm
5 col.: 204 mm 
Minimum height of display advertisements: 15 mm

Weekly 5plus2 (tabloid format)

Size of type area: 204 x 286 mm
Column No.: 4 / Column width: 47 mm
gap between columns: 3 mm
Width and column No.:
1 col.: 47 mm
2 col.: 99 mm
3 col.: 152 mm
4 col.: 204 mm 
Minimum height of display advertisements: 15 mm

Basic advertising tabloid formats = 204 x 286 
MEtRo, 5plus2 weekly, 
extraordinary supplements of MF DNES and LN

1/1 width 204 x 286 mm
1/1 page – company profile 204 x 279 mm
      (only MF DNES)
1/2 page – landscape 204 x 142 mm
1/2 page – portrait 99 x 286 mm
1/3 page – landscape 204 x 95 mm
1/4 page – landscape (bottom) 204 x 71 mm
1/4 page – portrait (corner) 99 x 142 mm
2/1 panoramic spread 428 x 286 mm
Small formats – modules:
1/5 99 x 114 mm
1/6 width 204 x 47 mm
1/6 height 99 x 94 mm
1/8 width 204 x 35 mm
1/8 height 99 x71 mm
arbitrary formats
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Technical details and conditions Valid from 1. 1. 2020

TECHNiCAL CONDiTiON FOR SuPPLy OF iNPuT MATERiALS – MAGAZiNES >

1. INPut MatERIaLS 
 FoR PRoDuCtIoN at MaFRa, a. s.:  
Halftone, high-quality photographs, logos as curves.

2. INPut MatERIaLS IN ELECtRoNIC FoRMat: PDF or, where appropriate, EPS 
or PostScript files, composite, with images and fonts included. Halftone image inputs with 
minimum resolution of 300 dpi. Proof as preview. Total Area Coverage (TAC) 
of no more than 300 %. Input materials for bleed: 5 mm over the edge, crop marks: 
4 mm from trimmed size, safe distance of text from page edge: 5 mm. 
For V2 binding, the safe distance of text from page edge is 10 mm. Colours only in CMYK, 
other direct colours are not possible. Detailed technical conditions available at 
http://www.mafra.cz/sluzby.

Data transfer:: e-mail, FTP,  file hosting services

oNa DNES, DoMa DNES, CItY LIFE, ESPRIt, tÉMa, tÉMa tEStujEME

1. INPut MatERIaLS 
 FoR PRoDuCtIoN at MaFRa, a. s.:  
Halftone, high-quality photographs, logos as curves.

2. INPut MatERIaLS IN ELECtRoNIC FoRMat: PDF or, where appropriate, EPS or PostScript 
files, composite, with images and fonts included. Halftone image inputs with minimum resolution 
of 300 dpi. Proof as preview. 
total Area coverage (tAc): inner paper: no more than 240 %, cover: no more than 300 %. 
Input materials for bleed: 5 mm over the edge, crop marks: 3 mm from trimmed size, safe distance 
of text from page edge: 8  mm. For V2 binding, the safe distance of text from page edge is 10 mm. 
Colours only in CMYK, other direct colours are not possible. 
Detailed technical conditions available at http://www.mafra.cz/tp.

Data transfer:: e-mail, FTP,  file hosting services

CoVER aDVERtISEMENtS aND FuLL-PagE aDVERtISEMENtS:
The recommended ICC profile for images in advertisements is Pso_lwc_standard_basicc, 
which can be downloaded from our websites: 
http://www.mafra.cz/priloha-icc-profil-magaziny 
Here you can find the profiles to re-save images in other formats,
as well as to properly save a print-ready PDF file.

aDVERtISEMENtS INSIDE MagazINE: 
see. TECHNiCAL CONDiTiONS FOR THE DELiVERy OF iNPuT MATERiALS – DAiLiES

The recommended ICC profile for images in advertisements is isonewspaper26v4, 
which can be downloaded from our websites: 
http://www.mafra.cz/priloha-icc-profil
Here you can find the profiles to re-save images in other formats, 
as well as to properly save a print-ready PDF file.

For magazines, unlike dailies, please insert crop marks as well as bleed into 
your print-ready PDF file.

tHE PaPER oF auto DNES, DoMa DNES, DNES+tV, RoDINa DNES, CItY DNES, 
PátEk LN, VíkEND DNES MagazINES IS DIFFERENt INSIDE aND DIFFERENt oN CoVER
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General Business Terms of MAFRA, a. s.

i.  BASiC PROViSiONS
1.
These General Business Terms (“GBTs”) govern the contractual relationships 
between business company MAFRA, a. s., with its registered office in Praha 
5, Karla Engliše 519/11, Post Code 150 00, ID No.: 45313351, Taxpayer ID 
No.: CZ45313351, registered in the Commercial Register maintained by the 
Municipal Court in Prague, Section B, Insert No. 1328, (the “Publishing House”) 
and advertisers when disseminating commercial and other advertisements 
(collectively the “Advertisement”):
a) In the Mladá fronta DNES daily (and all of its supplements);
b) In the Lidové noviny daily (and all of its supplements);
c) In the Metro daily and Men Women ONLY magazines;
d) In the TOP KOMBI and ULTRA KOMBI offers;
e) In the 5plus2 weekly and TÉMA weekly;
f) On the iDNES.cz Internet server;
g) On the lidovky.cz and zpravy.cz Internet servers;
h)  On the Internet servers: jobdnes.cz, reality.idnes.cz, automodul.cz, 

akcniceny.cz, expres.cz;
i) On the 5plus2.cz Internet server;
j)  In the television broadcasting of the ÓČKO, ÓČKO Star, ÓČKO Black and 

ÓČKO Expres music channels; and;
k)  In the other printed materials and other Media published, operated 

or represented by the Publishing House or by parties that constitute 
a holding with the Publishing House.

The communication media listed above under items a) to k) will hereinafter 
also be collectively referred to as “Media”. If special business terms exist for 
individual services of the Publishing House, these GBTs shall apply alternatively 
in addition to those special business terms.

2.
For printed Media listed under items a) to e) and l), the Advertisement shall 
mean, for the purposes hereof, a portion of a printed page of some of the 
Media containing a communication of a party other than the publisher of the 
respective Media where such communication does not constitute the editorial 
text, a brochure supplement, i.e. an external supplement of some of those 
Media and tags added to the title if such communication is disseminated 
for remuneration or other consideration. For electronic Media listed under 
items f) to l), the Advertisement shall mean, for the purposes hereof, any 
communication of a party other than the operator of the respective Media 
where such communication does not constitute the editorial content of the 
respective Media and is disseminated for remuneration or other consideration, 
including sponsoring, teleshopping and product placement. Any and all 
communications of third parties stated in this paragraph shall be deemed to 
be the Advertisement even if they are not intended to promote the sales of 
products or services of the advertiser (or another party) or are not made in 
connection with the business activity of the advertiser or another party.

3.
The advertiser shall mean the client who orders the dissemination of the 
Advertisement.

4.
The Advertisement is disseminated under individual contracts for work or 
a similar contract (collectively the “contract for work”) or under a framework 
contract and individual orders. These contractual relationships are also governed 
by the Technical Conditions for the individual Media published at www.mafra.
cz, in addition to these General Business Terms and the currently valid price 
list. Different arrangements in the contract shall prevail over provisions of 
these GBTs.

5. 
The currently valid price list constitutes an integral part of these General 
Business Terms. The procedure of making changes to the price list is governed 
by Article X.

ii.  CONTRACT CONCLuSiON
1.
The advertiser usually orders the dissemination of the Advertisement by 
a written order (letter, fax, e-mail). However, the order can also be placed orally.

2.
The order must contain all the required particulars necessary for the due 
dissemination of the Advertisement, such as in particular: the advertiser’s 

business name, or first name and surname, or name, registered office, 
identification number, taxpayer ID No., and usually also the name of the 
person responsible for the order. Furthermore, the order must specify the 
Media by which the Advertisement is to be disseminated, the dissemination 
date, the type (e.g. display Advertisement, classified Advertisement, external 
supplement, banner, spot, sponsoring) and, where applicable, other data 
concerning the design and specification of the order (e.g. coverage unit, 
location, section, key, colour). The Publishing House reserves the right to reject 
orders that fail to comply with this paragraph.

3.
The contract is concluded by the Publishing House’s confirming the order 
placed by the advertiser. The Publishing House confirms the order orally or 
in writing (by letter, fax, e-mail, etc.). If the order is not confirmed by the 
Publishing House orally or in writing, the contract is deemed to be concluded 
by disseminating the Advertisement.

4.
Orders for external supplements shall only be binding on the Publishing House 
after a supplement sample has been presented and approved.

5.
The Publishing House reserves the right to agree individual business terms 
with the client or advertiser through a contract. The client (and the advertiser) 
are obliged not to disclose such individual terms.

iii.  ADVERTiSiNG
1. 
The client is responsible for the timely delivery of advertising materials. In the 
event that the Publishing House finds that the documents supplied pursuant 
to the first sentence hereof do not meet the requirements stipulated or 
usually required by the Publishing House or they are otherwise unsuitable for 
dissemination, it shall inform the client of this fact without undue delay. In such 
a case, the client is obliged to immediately deliver to the Publishing House 
appropriate replacement documents in the required condition. 

2.
In the event that the advertisement uses elements enabling tracking the 
user‘s behaviour (cookies, etc.) or processing personal data, the client is fully 
responsible for the compliance with the legislation of such advertising and the 
processing of the data obtained, in particular for compliance with Regulation 
(EU) 2016/679 and Act No. 127/2005 Coll.; the client is the controller of such 
data. The Publishing House shall not obtain any consent from the client to 
the processing of personal data or the use of the above-mentioned elements, 
unless specifically agreed; if the Publishing House is to obtain such consents 
for the client, the client undertakes to use such data only for the purposes 
for which such consent is obtained or for which it will be authorized under 
the relevant legal regulations (the provision of the previous sentence is not 
affected hereby). The client undertakes to provide the Publishing House, at 
its request, a link to a website containing, to the extent stipulated by law, 
information on the processing of such data by the client in the Czech language 
and to maintain such a website up to date and without any access restrictions. 
If the Publishing House allows the client to obtain consents through a third 
party consent-gathering system (in particular the IAB Europe Transparency 
and Consent Framework), the client undertakes to comply with the conditions 
laid down for participation in such a system and for the handling of the data 
concerned. At its own expense and responsibility, the client undertakes to duly 
accept any change and withdrawal of consent or statement of objections sent 
to it by (i) the Publishing House, (ii) under such a system or (iii) otherwise 
by a user and to duly and timely handle requests of users exercising their 
rights under Regulation (EU) 2016/679 or other relevant legal regulations, 
even if these requests are transmitted to it directly by the Publishing House. 
The above does not affect the right of the Publishing House to use the data 
collected by the Publishing House independently.

3.
The advertiser is fully responsible for the Advertisement content. The 
advertiser undertakes that the Advertisement transmitted to the Publishing 
House for dissemination will not contravene legislation, principles of 
morality, principles of fair conduct and fair trade practices, and that the 
dissemination of the Advertisement will not infringe third-party rights and 
legitimate interests (including but not limited to natural persons’ right to the 
protection of personality, legal persons’ right to the protection of reputation, 



www.mafra.cz/sluzby26 General Business Terms of MAFRA, a. s.

General Business Terms of MAFRA, a. s.

copyrights and rights related thereto, and trademark rights) and will not even 
contravene universally binding legislation, particularly Act No. 40/1995 Coll., 
on Regulation of Advertising, as amended, Act No 132/2010 Coll. on linear 
audiovisual media services or, where applicable, Act No. 231/2001 Coll., on 
Radio and Television Broadcasting, as amended, and that all financial claims 
arising from the use of copyrighted works or, where applicable, portraits 
of natural persons used in the Advertisement, and from copyright-related 
rights have been settled by the advertiser as of the date of transmitting the 
input materials for the Advertisement; this does not apply to claims from 
collecting societies, i.e. notably OSA – Copyright Protection Association for 
Music Rights and INTERGRAM - Independent Society of Performers and 
Producers of Phonograms and Audiovisual Fixations, but solely to the extent 
of remuneration for disseminating the Advertisement in the broadcasting of 
radio stations or television channels. The advertiser expressly undertakes 
not to spread advertising for gambling operated without a basic authorisation 
pursuant to Act No 186/2016 Coll. on gambling, or regulations replacing it. The 
advertiser undertakes that if the Publishing House or the publisher or, where 
applicable, the operator of the respective Media suffers any damage or other 
harm as a result of the dissemination of the Advertisement, the advertiser 
shall compensate such damage (harm) in full. Damage is also deemed to 
include the cost of judicial or arbitration proceedings, including the cost of legal 
representatives in such matters.

4.
The Publishing House shall be given all necessary input materials for 
disseminating the Advertisement at its free disposal and is not obliged to keep 
such materials or return them to the advertiser. The Publishing House is not 
obliged to archive the Advertisement executed.

iV.  FRAMEWORK CONTRACT
1.
If the advertiser intends to publish a certain volume of Advertisements in some 
of the Media during a year, the advertiser has the opportunity to conclude with 
the Publishing House a framework contract for work for a single advertiser, 
which will entitle the advertiser to price discounts (the “Discount”) arising 
from such a contract for orders from the particular advertiser for the specified 
Media or Media types. The Discounts listed in the advertising price list are 
only given to the advertiser for Advertisements disseminated in the respective 
Media or Media type, as appropriate, within one year from the date agreed in 
the framework contract, unless a shorter period is explicitly agreed therein. 
Special framework contracts are always required for the individual Media as 
well as for Advertisements in the national edition of Mladá fronta DNES, in the 
regional editions of MF DNES, for Advertisements in the DNES+TV Magazine, 
in Lidové noviny, in Lidové noviny’s Pátek Magazine, in the Metro daily and the 
5plus2 weekly, as well as for Advertisements as external supplements. The 
Publishing House is entitled to exclude completely certain Media types from 
the scope of framework contracts.

2.
Based on the framework contract, the advertiser is entitled to request the 
publication of a larger amount of Advertisements within the agreed period than 
provided for in the framework contract. The Publishing House undertakes not 
to refuse to grant consent to such an increase in the amount of Advertisements 
without a substantial reason. If, pursuant to the Publishing House’s terms 
and conditions, such increase entitles the advertiser to a greater Discount 
according to the valid price list, the advertiser shall obtain a tax credit note, 
after the framework contract expires, in respect of the difference between the 
Discount agreed in the framework contract and the Discount the advertiser is 
entitled to according to the valid price list. If an order is not fulfilled for reasons 
beyond the Publishing House’s responsibility, the advertiser’s right to the 
Discount corresponding to the failed order shall expire.

3.
If the advertiser fails to order Advertisements in the relevant Media to the 
extent envisaged by the framework contract, the advertiser’s entitlement to 
the agreed Discount shall expire in its entirety, and the advertiser shall pay 
the Publishing House the amount corresponding to the Discount already 
provided. This is without prejudice to the Publishing House’s right to indemnity 
or compensation for lost profit.

4.
Special Discounts may be agreed in writing with individual advertisers in 
addition to the Discounts envisaged by these General Business Terms. The 
advertiser is obliged not to disclose such Special Discounts.

5.
For an advertising spot or a sponsor’s message intended to be disseminated 
on radio stations or television channels (particularly of the ÓČKO group), the 
advertiser shall transmit the music track list of the advertising spot or the 
sponsor’s message along with the respective data carrier, with this music track 

list to include the name of the advertising spot or the sponsor’s message, the 
name of each musical work used if it has a name, the name of the author of 
music and lyrics and of the lyrics translation, where applicable, the name of the 
publisher and the accurate duration of the advertising spot and music used; if 
the spot or the sponsor’s message includes a commercial shot, the data on the 
commercial shot used shall also be included – the designation of the creator 
of the spot or the sponsor’s message and the creator of the commercial shot 
used.

6.
The Discount to which the customer is entitled based on the overall generated 
turnover will be provided in the corresponding amount in CZK or in EUR and 
will be itemised proportionally to all invoices concerned.

V.  ORDER EXECuTiON
1.
The Publishing House reserves the right to refuse to disseminate an 
Advertisement:
a)  if the Advertisement ordered fails to comply with the concluded contract 

for work, framework contract or other agreement and/or with these 
General Business Terms, or other terms and conditions to be used in 
agreement of the parties;

b)  in the event of breaching the ethical principles of the Publishing House or 
publishers or operators of individual Media or, where applicable, the Code 
of Advertising Practice of the Czech Advertising Standards Council;

c)  due to unlawful content of the Advertisement, i.e. if the content or 
dissemination of the Advertisement contravenes legislation, principles of 
morality, principles of fair trade practices and fair conduct, or decisions by 
public administration authorities;

d)  if the Publishing House has reasonable doubts that there may be a good 
reason to refuse the Advertisement pursuant to items a) to c);

e)  if the Advertisement format or design could make the readers, listeners or 
viewers believe that the Advertisement is part of the editorial content of 
the respective Media or part of a communication of the Publishing House, 
the publisher or the operator of the respective Media;

f)  which contains a communication, Advertisement or commercial 
communication of third parties, except where the advertiser is 
an advertising or media agency and the Advertisement contains 
a communication, Advertisement or commercial communication from its 
customer;

g)  which interferes with the rights and legitimate interests of the Publishing 
House or which does or might cause damage to the reputation of the 
Publishing House, its employees, shareholders or parties that constitute 
a holding with the Publishing House;

h)  if it is an Advertisement by a competitor of the Publishing House or by 
a publisher or operator of any Media;

i)  if the advertiser fails to transmit, along with the respective data carrier of 
an advertising spot or a sponsor’s message intended to be disseminated 
on radio stations or television channels (particularly of the ÓČKO group), 
the music track list of the advertising spot or the sponsor’s message, with 
this music track list to include the name of the advertising spot or the 
sponsor’s message, the name of each musical work used if it has a name, 
the name of the author of music and lyrics and of the lyrics translation, 
where applicable, the name of the publisher and the accurate duration of 
the advertising spot and music used; if the spot or the sponsor’s message 
includes a commercial shot, the data on the commercial shot used 
shall also be included – the designation of the creator of the spot or the 
sponsor’s message and the creator of the commercial shot used;

j)  if the advertiser refuses to sign a special promise of indemnity, the signing 
of which may be required by the Publishing House in justified cases;

k)  if the advertiser’s Advertisement requires sending a PR SMS and/or 
calling phone numbers charged at special rates in order to obtain more 
information, unless these are common advertising competitions and 
promotions; and/or

l)  anonymous Advertisements concerning elections during an election 
campaign under election laws or Advertisements that fail to meet other 
requirements of the election laws.

In that event, the Publishing House shall inform the advertiser about its 
decision to refuse the Advertisement without undue delay. The advertiser shall 
then provide the Publishing House with flawless substitute input materials 
without undue delay. Should an Advertisement by a single advertiser be 
refused repeatedly for reasons given in this paragraph, the Publishing House is 
entitled to withdraw from the contract concluded.

2.
Unless the date of disseminating the Advertisement has been explicitly agreed, 
its publication depends on the Publishing House’s capacities or on the decision 
by the publisher or operator, as applicable, of the respective Media.



3.
Unless a specific placement or a specific coverage unit has been agreed for 
disseminating the Advertisement, its dissemination depends on the Publishing 
House’s capacities.

4.
An Advertisement order that is to be executed exclusively on a specific date, 
with a specific placement or in a specific coverage unit must be communicated 
to the Publishing House in time so that it can be confirmed to the advertiser. In 
order to ensure that Advertisements are placed in printed Media appropriately, 
the Publishing House reserves the right to shift the Advertisement date in 
such Media by one issue forward or backward. This provision also reasonably 
applies to electronic Media.

5.
If possible, Advertisements are published in the appropriate sections with no 
need of an explicit agreement. 

6.
The Publishing House reserves the right to indicate Advertisements in an 
appropriate manner at its own discretion.

7.
If the advertiser orders an Advertisement the form of which fails to conform 
to the page dimensions and/or the advertising space format or the technical 
capacities of the respective Media, the Publishing House will adjust the 
Advertisement in a standard manner without having to notify the advertiser.

8.
If the advertiser orders a graphically unprocessed Advertisement in printed 
or Internet Media, the Publishing House will process such Advertisement in 
a standard manner. However, the Publishing House reserves right to reject 
such processing.

9.
For keyed Advertisements published in printed Media, the Publishing House 
is obliged to gather, transmit or send the incoming keyed responses for six 
weeks from publishing the Advertisement. The Publishing House may destroy 
any keyed responses that arrive after that period.

10.
The Publishing House does not accept any keyed responses exceeding the C4 
size (228 x 325 mm), or any books, catalogues, parcels or goods.

11.
The Publishing House is not obliged to check the appropriateness of an 
Advertisement location with respect to editorial text, other editorial content or 
to other Advertisements.

Vi.   PRiCE OF WORK (ADVERTiSEMENT), DuE DATES AND PAyMENT 
TERMS, iNVOiCiNG

1.
The amount of the price of work is determined by the concluded (framework) 
contract and, unless explicitly agreed therein, it shall be determined by these 
GBTs and by the Publishing House’s valid price list in CZK or in EUR. Prices in 
EUR apply to foreign customers and are available in the current price list of the 
Publishing House in the English language, if the price list with prices in EUR for 
the service has been issued in English.

2.
The due date for the price of work is determined by the concluded (framework) 
contract. Unless the due date for the price of work is explicitly agreed in 
such a contract, the price is due within 14 days from the date of issue of the 
Publishing House’s invoice (tax document), but no later than 30 days from the 
date of dissemination of the Advertisement. Due date of the invoice occurs 
even when defects advertising, the right of the advertiser for a discount is not 
affected. The Publishing House shall deliver the invoice (tax document) to the 
advertiser’s latest address known to the Publishing House or to the advertiser’s 
address registered in the Commercial Register or another such register, as 
applicable. The Publishing House is entitled to extend, by its unilateral decision, 
the due dates of individual invoices at any time. The Publishing House shall 
notify the advertiser of this Publishing House’s decision properly and in good 
time.

3.
Together with the Advertisement, the advertiser shall also pay the VAT at the 
applicable rate. Unless explicitly stated otherwise, prices in the price lists are 
specified exclusive of VAT.

4.
At the advertiser’s request (which must be made concurrently with the 
Advertisement order, otherwise the Publishing House is not obliged to 
comply with it), the Publishing House will send the advertiser a proof of 
the Advertisement dissemination along with the invoice; this only applies to 
printed Media. Depending on the type and extent of the order, such proof 
may include clippings, pages, whole issues or their copies or, as applicable, 
even only electronic documents (in PDF and JPG in particular). If such proof 
cannot be obtained, the advertiser will receive an acknowledgement of 
the Advertisement dissemination from the Publishing House. No proof of 
dissemination is provided for classified advertising.

5.
If defaulting in payment, the advertiser is obliged to pay interest on late 
payment in the statutory amount. The advertiser is also obliged to pay the 
costs incurred by the recovery of the invoiced amount or partial payments. 
In the event of default in payment, the Publishing House is entitled to refuse 
to execute further orders, including orders under the framework contract, or 
to make their execution contingent upon reasonable and timely payments in 
advance.

6.
If the advertiser fails to specify the accurate size, form, length or other extent 
of the Advertisement to be disseminated in the respective Media and leaves 
this decision up to the Publishing House, then the actually published extent of 
the Advertisement shall constitute the basis of billing.

7.
Discounts specified in the current price list are only available for Advertisements 
by a single advertiser published within a year. This period starts on the date of 
publication of the first Advertisement.

8.
The advertiser is entitled to retroactively claim the Discount based on a valid 
price list and depending on the actually disseminated quantity or volume 
of Advertisements in a one-year period, unless agreed or specified in the 
individual Media price lists otherwise.

9.
Should the advertiser default in payment of the advertiser’s outstanding 
liabilities to the Publishing House in spite of the Publishing House’s reminder, 
the Publishing House may decide that the advertiser is not entitled to any 
Discount, or that such entitlement expires, even retroactively. The entitlement 
to the Discount expires upon the issuance of the respective debit note by the 
Publishing House.

10.
If an issue of the MF DNES daily with the DNES+TV Magazine and/or the 
Lidové noviny daily with the Pátek LN Magazine is published on another day, 
for example, due to a public holiday, the Thursday (MF DNES) and the Friday 
(LN) rates respectively shall apply to advertising in the dailies on such a day.

11.
The Publishing House reserves the right to set other prices for special issues 
than those specified in the current price list.

12.
Combined orders (such as TOP KOMBI EMPLOYMENT) are placed as a single 
order, which is always invoiced after being published in MF DNES.

13.
The Publishing House may enter into a separate agreement with the 
advertiser concerning electronic business relations. Such agreement specifies 
the technical solution and defines that the communication in the mutual 
cooperation (i.e. issuing and sending tax documents (invoices) by MAFRA, 
as well as correspondence between both contracting parties concerning tax 
documents issued, and documenting the publication of advertising in MAFRA 
printed Media) will usually be conducted using electronic means.

14.
Invoices for foreign clients are issued either in EUR according to the valid price 
list in English (if the pricelist in EUR for the service has been issued in English), 
or in CZK and subsequently converted into the relevant foreign currency - all 
invoices issued in a single calendar month are always converted using the 
Czech National Bank’s fixed exchange rate as of the first day of the month 
concerned. It is permitted to set-off claims in different currencies, using the 
rate referred to in the previous sentence for such purposes. The set-off is 
always governed by the Czech law.
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15.
The Publishing House is entitled to require a full or partial payment in advance 
(especially from new or foreign clients).

16.
The final advertising prices, inclusive of VAT, relating to specific formats of MF 
Dnes, Lidové noviny and, where applicable, other Media, are available at http://
www.mafra.cz/priloha-cenik-dph/.

Vii.  COMPLAiNTS
1.
In the event of a wholly or partially illegible, incorrect, or incomplete 
Advertisement in printed Media, or a wholly or partially incorrect display or 
broadcasting of an Advertisement in other Media, the advertiser is entitled to 
a price Discount or to a dissemination of a flawless substitute Advertisement 
but only to the extent to which the purpose of the Advertisement was harmed. 
The advertiser is obliged to claim this right from the Publishing House in 
writing within 2 weeks from the date of dissemination of the Advertisement, 
otherwise such right expires. It is the discretion of the Publishing House to 
choose from among the options specified in the first sentence above. If the 
Publishing House fails to publish the substitute Advertisement without undue 
delay or if the substitute Advertisement repeatedly fails to be flawless, the 
advertiser is entitled to a price Discount.

2.
When an Advertisement is disseminated repeatedly, the advertiser is obliged 
to check the correctness and completeness thereof immediately after 
each publication. The Publishing House will not admit a claim for publishing 
a substitute Advertisement if the same deficiency occurs in the repeated 
Advertisement without being reported to the Publishing House immediately 
(within no later than 3 days) after the previous publication.

3.
If defects attributable to defective input materials occur in the processing, 
printing, inserting or other dissemination of the Advertisement and these 
were not clearly identifiable when the order was received, the advertiser is 
not entitled to any Discount or dissemination of a substitute Advertisement.

4.
In no event shall the Publishing House be held liable for damage that was 
not caused by the Publishing House deliberately or out of gross negligence 
and for damage caused by circumstances excluding liability, extraordinary and 
unforeseeable impediments arising independently of the Publishing House’s 
will and/or by force majeure (the parties have agreed that force majeure shall 
always mean, for example, strike, lock-out, war and restrictions resulting from 
state of war, terrorist attacks, uprising, effects of the forces of nature, fire, 
etc.). The Publishing House is not obliged to pay damages to a party other than 
the advertiser. This is without prejudice to other limitations of liability stipulated 
herein.

5.
Advertisement texts are only sent to the advertiser for proofreading at the 
advertiser’s explicit written request and only if this is feasible with respect 
to time. The advertiser is responsible for the correctness and completeness 
of any proofreading done by the advertiser; the advertiser is obliged to send 
the proofs to the Publishing House in writing, otherwise the Publishing House 
is not obliged to take them into account. The Publishing House will allow the 
advertiser a reasonable period (in respect of the Publishing House’s capacities) 
for proofreading; unless such period is stipulated, it shall be 12 hours. If the 
advertiser fails to deliver the proofs by the end of the stipulated period, the 
Publishing House is entitled to disseminate the Advertisement in the version 
sent for proofreading. In the proof the advertiser is obliged to specify all changes 
required by the advertiser. The Publishing House will add the changes required 
by the advertiser and send them to the advertiser for new proofreading, if 
possible with respect to time. Making other changes required by the advertiser 
after the first proof may be subject to a charge of CZK 100 exclusive of VAT, (for 
foreign customers EUR 4), for each subsequent proof. The Publishing House 
is entitled to increase the amount of the relevant invoice for publishing the 
Advertisement by that amount. If the advertiser requires changes other than 
error correction as part of the proofreading process, the Publishing House may 
charge an appropriate fee for such service.

6.
Complaints are to be raised in writing at the registered office of the Publishing 
House or at the relevant advertising advisor of the Publishing House.

7.
The statutory consumer rights from which there can be no derogations by 
agreement remain unaffected.

Viii.  DATA PROTECTiON, COMMERCiAL COMMuNiCATiONS
1.
Information provided by the advertiser to the Publishing House in connection 
with the contract for work shall only be used by the Publishing House for 
the agreed purposes (performance of the contract), fulfilment of statutory 
obligations or for the purposes of its legitimate interests or legitimate interests 
of third parties (mainly for any litigation concerning the provided services or the 
advertisement content, for statistical purposes and improving the services and 
for direct marketing). The same restriction applies to information provided by 
the Publishing House to the advertiser.

2.
In recovering its claims due from the advertiser, the Publishing House is 
entitled to use a third party. The Publishing House is entitled to transmit 
information about individual business cases and about the advertiser to third 
parties in cases where so provided or allowed by law, in specifically stipulated 
cases, when assigning or otherwise handling a claim, to its legal, accounting, 
tax and similar consultants and, to parties that constitute a holding with the 
Publishing House, as well as to the party providing the Publishing House with 
the insurance to cover the risk that claims will not be paid.

3.
The instructions on processing of personal data from the publisher is available 
at www.mafra.cz/pouceni.

iX. OTHER PROViSiONS
1.
Should reasonable doubts about the advertiser’s solvency occur or should the 
advertiser be late in paying any invoice of the Publishing House that is due 
(albeit issued under a different contract), the Publishing House, at its own 
discretion, is:
a) entitled to withdraw from the contract;
b) to interrupt its performance; or
c)  to condition its further performance (including performance already 

ordered) on payment in advance.
The Publishing House is not obliged to notify the advertiser of the performance 
interruption pursuant to item b).

2.
Order cancellation, which must be made in writing in any event, is without 
prejudice to the Publishing House’s rights to receive the payment of the 
Advertisement price (i.e. the Publishing House is entitled to a withdrawal fee at 
the rate of 100% of the price in that event). The same applies to the Publishing 
House’s refusal to publish an order already confirmed because the advertiser 
has failed to pay the advertiser’s liabilities.

3.
If the input material of the Advertisement ordered is not delivered or its delivery 
is late, the Publishing House reserves the right to charge a cancellation fee at 
the rate of 100%.

4.
The contracting parties have agreed that the contracts (for work) concluded 
between them for the dissemination of the Advertisements and the relations 
arising from such contracts will be governed by Czech law, namely Act No. 
89/2012 Coll., the Civil Code, as amended, specifically by the provisions 
governing contracts for work pursuant to Section 2586 et seq. of the Civil Code.
The advertiser undertakes, at its own cost and risk, duly and within the statutory 
deadlines, to fulfil the obligations concerning the contract being concluded, as 
set out in Act No 340/2015 Coll. The contracting parties have agreed that in 
the case of expiry of the time limit set for sending such contract to the register 
administrator for publication, the Publishing House is entitled to withdraw from 
the contract. However, the Publishing House has a right to publish the contract 
independently if the advertiser does not publish the contract within 15 days 
of its conclusion, or on other reasonable grounds. The Publishing House may 
claim compensation for damage or non-material damage caused by breaching 
the contractual obligation of the advertiser to publish the contract duly and on 
time. To avoid any doubt it is agreed that this provision is separable from the 
other content and any ineffectiveness or invalidity of the contract due to its 
non-publication does not cause ineffectiveness or invalidity of this provision.
If that Act allows the exclusion of a part of the contract or information 
from publication, the advertiser shall exclude such parts of the contract or 
information from publication. 
The advertiser undertakes to treat the content of such contract as its own 
business secret. The publication of the contract in line with Act No 340/2015 
Coll. does not relieve the contracting parties of their obligation to keep its 
content confidential. The same applies to other laws specifying the publication 
of information, namely Act No 247/1995 Coll. and other election laws.
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5.
The termination of the contract between the Publishing House and the 
advertiser by a legal act must be made in writing.

6.
Should any reasons exist on the part of the advertiser that might establish 
lawful liability or any other liability of the Publishing House for tax obligations of 
the advertiser, the advertiser is obliged to inform the Publishing House about 
such facts immediately in writing.

7.
A withdrawal from the contract between the Publishing House and the 
advertiser shall always have ex nunc effects.

8.
The Publishing House reserves the right to agree individual business terms 
with the client through a (framework) contract.
9.
Combined insertions into the Publishing House’s newspapers and magazines 
are to be ordered separately for each edition and are invoiced separately for 
each edition.

10.
The Publishing House hereby informs its business partners under Section 431 
of Act No. 89/2012 Coll. that individual employees of the Publishing House are 
only entitled to act to the extent of authorisations granted to them and only in 
matters appropriate to their respective job positions. Without prejudice to the 
provision of the foregoing sentence, the following contracts may be concluded 
and/or legal acts may be performed on behalf of the Publishing House always 
and only by its statutory body (in the manner of acting externally registered in 
the Commercial Register) or by persons explicitly authorised by these statutory 
representatives to do so under special written power of attorney that will 
explicitly include the authorisation for such an act:
a) Letters of intent;
b) Use of trademarks, domains and other objects of industrial property;
c)  Entering into licence and sub-licence agreements, excluding usual 

agreements with authors for contributions in Media;
d) Acquisition, encumbrance or alienation of real estate;
e)  Any security or confirmation of debts of the Publishing House as well as 

third parties (including arrangements on contractual penalties and debt 
recognition, guarantees, financial guarantees, etc.);

f) Entering into a pledge agreement;
g) Public offer;
h) Arrangement on earnest payment;
i)  Any disposition of a business plant or a portion of a plant that constitutes 

an independent branch;
j) Claim assignment;
k) Debt assumption; 
l) Accession to debt;
m) Asset takeover;
n) Agreement or contract assignment;
o)  Any acts concerning securities (including bill of exchange) or shares in 

other entities;
p) Settlement agreement;
q)  Waiver and debt remission (including acts carried out by returning 

a promissory note, etc.).
A contract, which was concluded by a member (members) of the statutory 
body representing the Publishing House, may be amended only through 
a legal negotiation where the Publishing House shall be represented again 
by members of the statutory body or persons explicitly authorised for such 
negotiation by a personal written authorisation.

11.
A prolongation of the subjective period of prescription from 3 to 4 years is 
hereby agreed for claims arising between the contracting parties. This does not 
apply to damage compensation claims.

12.
Any advertising offers of the Publishing House in the form of Advertisement 
and information in its price lists and/or catalogues are not deemed to be offers 
to conclude a contract. 

13.
Any and all offers to publish an Advertisement that are made by the Publishing 
House may be revoked even within the period determined for accepting them.

14.
Provisions of Section 1799 and Section 1800 of Act No. 89/2012 Coll. shall not 
be used between the parties.

15.
Provisions of Section 1805 (2), Section 1913, Section 1950, Section 1952 (2) 
and Section 1995 (2) of Act No. 89/2012 Coll. shall not be used between the 
parties. 

16.
The contracting parties hereby explicitly agree that the Publishing House 
is entitled to refuse performance under a concluded contract even if the 
advertiser is late in meeting any of its other obligations (arising from a different 
legal reason) to the Publishing House.

17.
If the performance made by instalments has been agreed and the debtor fails 
to pay any instalment, the contracting parties have agreed that the creditor is 
entitled to the settlement of the whole claim and may exercise this right even 
after the very next instalment comes due.

18.
The advertiser acknowledges that the contractual relationship with the 
Publishing House does not entitle the advertiser to designate its products or 
parts of them with the Publishing House’s name, trademark, product name, or 
in another similar way.

19.
The Publishing House is entitled to set-off any of its claims due from the 
advertiser, if such a claim has come due, against the advertiser’s claims due 
from the Publishing House, irrespective of whether such claims have or have 
not come due and irrespective of the currency or the legal relationship from 
which they arose.

20.
If the contract is concluded for a definite period of time or for a one-off 
performance, it may only be terminated by agreement or for lawful reasons. 
If the contract is concluded for an indefinite period of time, any of the parties 
may terminate it by notice of termination with a 1-month notice period, with 
this period starting from the first day of the month following the delivery of the 
notice of termination.

21.
In compliance with Section 89a of the Code of Civil Procedure or Regulation 
(EU) No 1215/2012, the contracting parties hereby agree that the District Court 
for Prague 5 as the Court of First Instance shall have the territorial jurisdiction in 
any and all disputes between them arising from the contract. Where a Regional 
Court is the Court of First Instance, the contracting parties hereby agree that 
the Municipal Court in Prague shall have the territorial jurisdiction in any and all 
disputes between them.

X.  CHANGES TO GENERAL BuSiNESS TERMS
The Publishing House may change these General Business Terms, including 
price lists, to a reasonable extent, particularly in the event of:
a)  Changes in the individual Media where such changes have an impact on 

Advertisement formats; 
b) Introduction of new Advertisement formats or Media; 
c)  Change in the extent, periodicity or dissemination period of the individual 

Media, or their cancellation or replacement with others;
d)  Legislative change or abolition of legislation, enactment of new legislation, 

or change in the interpretation of relevant legislation;
e)  Change in the circulation volume or readership volume of the individual 

printed Media or in the reach of the other Media;
f) Changes in the prices of individual Advertisement formats;
g) Changes in the price level on the market;
h) Change in the interpretation of relevant legislation; or
i) Unforeseeable changes on the market.
Changes will be notified to the advertiser, at the Publishing House’s discretion, 
either by sending the relevant information and the complete text of the 
changes of the terms in the appropriate format (e.g. .pdf or .html) to the 
advertiser’s contact e-mail address or by written notification. Such a change 
comes into force between the Publishing House and the particular advertiser 
by the expiry of the period defined by the Publishing House, which is usually 
one month; however, this period shall be at least 25 days from the date of 
the change notification. If the advertiser does not agree with the change, the 
advertiser is entitled to terminate the relevant contract by notice of termination 
within the period defined in the foregoing sentence, with a 30-day period of 
notice. If the advertiser exercises this advertiser’s right of termination by notice 
of termination, such early termination of the contract is not deemed to be 
the advertiser’s breach of the contract, and the advertiser’s right to Discounts 
agreed will not cease to exist or be curtailed (unless such right ceases to exist 
or (might be) curtailed for other reasons on the part of the advertiser). Unless 
the advertiser uses the advertiser’s right to terminate the contract by notice of 
termination, the advertiser is deemed to agree with the change.
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However, the Publishing House reserves the right to adopt such a change to 
the GBTs or price lists that will not involve the advertiser’s right to terminate 
the contract by notice of termination, provided that the advertiser will only be 
bound by such a change if the advertiser agrees with it. 
When launching new products, the Publishing House reserves the right to 
stipulate different General Business Terms, Technical Conditions or price lists 
for such products. The same rules apply to changes to relevant Technical 
Conditions (see article I (4)).

Xi.   SPECiAL PROViSiONS FOR DiSTANCE CONTRACTS 
AND/OR CONTRACTS CONCLuDED OuTSiDE BuSiNESS PREMiSES 
WiTH CONSuMERS

1.
In view of statutory provisions, the Publishing House hereby notifies the 
following to the consumers who will conclude a distance contract with the 
Publishing House or who will conclude a contract with the Publishing House 
outside its business premises:
a)  When concluding the contract to publish an Advertisement, the price of 

the Advertisement is set according to the valid price list of the Publishing 
House available at www.mafra.cz, with a Discount, where applicable, 
under the contract concluded;

b)  Given the nature of the contract, the consumer incurs no costs of the 
service delivery;

c) The Publishing House reserves the right to request payment in advance;
d)  In addition to the price agreed, the Publishing House will only charge the 

statutory value added tax, while other taxes, charges or costs will not be 
charged, unless these are put in place after the contract is concluded and, 
under statutory regulations, they hamper the provision of the relevant 
service;

e)  A contract concluded in writing will be archived with the Publishing 
House, and the consumer is entitled to view it any time, on written 
request and after proving the consumer’s identity,

f)  No technical steps are required to conclude the contract except for 
contacts with the relevant member of staff at the Advertisement 
Department of the Publishing House;

g)  Finding and correcting mistakes arising while entering data prior to placing 
an order are possible without limits before the contract is concluded;

h)  The Publishing House is not bound by any code of conduct concerning the 
publication of Advertisements, as no such codes have been issued;

i) The contract may only be concluded in the Czech or Slovak language.

2.
The consumer is entitled to withdraw from the contract within 14 days 
from concluding it, using the relevant legal acts performed in relation to the 
Publishing House. If the consumer intends to withdraw from the contract, 
the Publishing House recommends performing such legal acts in writing in 
relation to the consumer’s advertising advisor or by delivering a written notice 
of withdrawal to the registered office of the Publishing House. The period of 
withdrawal is deemed to have been met if the consumer sends the Publishing 
House the notification of the consumer’s withdrawal from the contract within 
that period.

3.
If, in the concluded contract, the consumer requested publishing an 
Advertisement within a period shorter than the period of withdrawal pursuant 
to paragraph 2 of this article and the Advertisement was published accordingly, 
the consumer is not entitled to the withdrawal pursuant to paragraph 2 of this 
article. If, pursuant to paragraph 2, the consumer withdraws from a contract 
the performance of which began, at the consumer’s explicit request, prior to 
the expiry of the period of withdrawal from the contract, the consumer shall 
pay the Publishing House a proportionate part of the agreed price for the 
performance provided till the withdrawal from the contract.
4.
A form will be enclosed with a contract concluded with the consumer to allow 
withdrawing from the contract in the events where so required by specific 
legislation.

5.
The Publishing House makes the consumer aware that it accepts payments in 
cash (payment in advance), by bank transfer to the Publishing House’s account 
and, for selected products where this is explicitly indicated, also through 
PaySec or by Visa, MasterCard, Maestro and JCB payment cards. However, 
the Publishing House reserves the right of choosing the required payment 
system for an individual contract or order.

6.
Out-of-court dispute resolution is not allowed. The right of both contracting 
parties to bilateral negotiations on dispute settlement remains unaffected. 
Mediation is governed by Act No. 202/2012 Coll., on Mediation and on 
Amendments to Certain Acts.
Should a consumer dispute from a purchase contract or from a service contract 
arise between the Publishing House and the consumer, which the parties fail to 
settle by mutual agreement, the consumer may file a motion for an out-of-court 
settlement of such dispute to the entity assigned for out-of-court resolutions of 
consumer disputes, which is the Czech Trade Inspection
Central Inspectorate – ADR unit
Štěpánská 15
120 00 Praha 2, Czech Republic
E-mail: adr@coi.cz
Web: adr.coi.cz

In the case of contracts concluded on-line, the consumer may also use the 
online dispute resolution platform which has been established by the European 
Commission at http://ec.europa.eu/consumers/odr/

Xii.  VALiDiTy
These General Business Terms come into force on 1 January 2020.
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MAFRA, a. s.
Anděl Media Centrum, 
Karla Engliše 519/11, 150 00 Praha 5 

e-mail: inzerce@mafra.cz 

Web: 
http://www.mafra.cz/sluzby  
http://www.mafra.cz

iD No.: 45313351
Taxpayer iD No.: CZ45313351

Registration in the Commercial Register: by 
Municipal Court in Prague, B/1328 
Bank details: KB Prague 5 

Account No.: 121 89 42 011/0100 
SWiFT CODE: KOMBCZPPXXX
iBAN: CZ9301000000001218942011

Payment terms
Invoices are due within 14 calendar days 
from the date of issue of the tax document 
(unless agreed otherwise).
The date of payment is deemed to be the 
date of crediting the amount to the supplier’s 
account.

The variable symbol of the payment is the 
invoice number or, where applicable, the 
number of a corrective tax document.

VAT
All prices in the price list are specified exclusive 
of VAT.
The final price of the order includes VAT 
at the level stipulated by law.

Business Terms
The General Business Terms 
of MAFRA, a. s. apply (see pages 25-31)

PRiNTED ADVERTiSiNG

MAFRA Service Centre  
(central advertisement selling and customer 
services)
Phone: 22506 3111, 22506 3441, 3446
Fax: 22506 3468 
E-mail: scentrum@mafra.cz
Opening hours: Mon – Fri 9 a.m. – 5 p.m.

Media agencies and ViP customers
Phone: 22506 3437; Fax: 22506 3479
E-mail: asistentka.agentury@mafra.cz

Receipt of agency advertisements
Phone: 22506 3440, 3450, 3406
Fax: 22506 3405
E-mail: inzerce.agentury@mafra.cz

Recruitment agency advertising 
Phone: 22506 3419 
Fax: 22506 3418
E-mail: personalni.agentury@mafra.cz

Foreign advertising 
Phone: 22506 3435
Fax: 22506 3479
E-mail: advertising@mafra.cz

inserted advertisements
Phone: 22506 3431
Fax: 22506 3479

Advertising in Lidové noviny
Phone: 22506 3438, 3496, 3428
Fax: 22506 3416
E-mail: inzerce@lidovky.cz

SALES ACCOuNTiNG OFFiCE
Phone:  22506 3499

iNTERNET ADVERTiSiNG
Sales Managers
Phone: 22506 3343, 3346
Fax: 22506 3355
E-mail: reklama@idnes.cz, reklama@lidovky.cz

Media Managers
Phone: 22506 3341
Fax: 22506 6341
E-mail: reklama@idnes.cz

Sales Managers of jobdnes.cz
Phone: 22506 3370, 3365 
Fax: 22506 3418

METRO DAiLy
Prague: Phone: 22506 5129 
Brno: Phone: 51620 2520 
E-mail: sales@metro.cz

Agency selling 
Phone: 22506 5120 
E-mail: sales@metro.cz

5PLuS2 weekly
National selling 
Phone: 22506 5192 
E-mail: sales@metro.cz

Contact information on particular media managers, supplement guarantors and sales managers is available on our websites at: http://www.mafra.cz/kontakty-obchod/.

RECEiPT OF ADVERTiSEMENTS 
FOR PRAGuE, BOHEMiA AND MORAViA

Prague-City and 
Central Bohemian Region
Phone: 22506 3412, mobil: 602 658 923 
E-mail: inzerce.poradce@mafra.cz

Ústí nad Labem Region
Phone: 601 392 950 
E-mail: inzerceul@mafra.cz

Liberec Region
Phone: 488 123 311, mobil: 601 392 950 
E-mail: inzerceli@mafra.cz

Hradec Králové Region
Phone: 498 515 311, mobil: 702 021 398 
E-mail: inzercehk@mafra.cz

Pardubice Region
Phone: 467 303 311, mobil: 702 021 398 
E-mail: inzercepa@mafra.cz

South Bohemian Region
Phone: 388 909 313, mobil: 602 534 943 
E-mail: inzercecb@mafra.cz

Plzeň Region
Phone: 374 333 311, mobil: 775 347 752 
E-mail: inzercepl@mafra.cz

Karlovy Vary Region
Phone: 374 333 311, mobil: 775 347 752 
E-mail: inzercekv@mafra.cz

Moravian-Silesian Region
Phone: 558 959 317, mobil: 602 534 936 
E-mail: inzerceos@mafra.cz

Olomouc Region
Phone: 583 808 311, mobil: 734 268 052 
E-mail: inzerceol@mafra.cz

South Moravian Region
Phone: 516 202 311, 516 202 326, mobil: 734 397 961 
E-mail: inzercebr@mafra.cz

Zlín Region
Phone: 583 808 311, mobil: 734 268 052 
E-mail: inzercezl@mafra.cz

Vysočina Region
Phone: 516 202 311, 516 202 326, mobil: 734 397 961 
E-mail: inzerceji@mafra.cz

Valid from 1. 1. 2020
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